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[ W O R D  O F  M O U T H ]

MAN-MADE 
MARVELS
Virginia’s BRIDGE-TUNNELS make travel faster and more fascinating.

IF YOU’RE INTERESTED in dramatic 
feats of engineering, the Hampton 
Roads area has more than enough 
to impress. Separated by water, 
the communities that make up 
Hampton Roads are linked by a 
series of bridges and tunnels. 

To the west, the Monitor-Merri-
mac Memorial Bridge-Tunnel joins 
Portsmouth and Newport News. 
The $400 million 
structure, which 
may be crossed with-
out paying a toll, is 
named for a battle 
between two Civil 
War ironclads that 
took place less than a 
mile away. The four-
lane tunnel is 4,800 
feet long, and from 
it, you can see the 
Newport News Ma-
rine Terminal and 
Shipyards and the 
Norfolk naval base. 
You can usually see a 
few Nimitz-class aircraft carriers in 
the distance, as well.

Heading east, the Hampton 
Roads Bridge-Tunnel is a 3.5-mile-
long, toll-free crossing between 
Norfolk and Hampton. It is com-
posed of bridge trestles, man-made 
islands, and tunnels that run under 
the  shipping channels of Hampton 
Roads harbor. 
 The roadway is 108 feet below
 sea level at its lowest point. During 
peak summer traffic, the number 
of  vehicles crossing the Hampton 

Roads Bridge-Tunnel can exceed 
100,000 per day.

Even more impressive than 
its sister structures, the Chesapeake 
Bay Bridge-Tunnel connects 
Virginia Beach to Virginia’s East-
ern Shore. At 17.6 miles long, it is 
the largest structure of its kind in 
the world. 

After it opened in 1964, the 
bridge-tunnel was 
named one of the 
“Seven Engineer-
ing Wonders of the 
Modern World.” It 
consists of 12 miles 
of low-level trestle, 
two 1-mile-long 
tunnels, two bridges, 
2 miles of causeway, 
and four man-made 
islands. 

Perhaps the most 
amazing fact about 
the construction is 
that, despite its $450 
million price tag, not 

a cent of federal, state, or local tax 
money was used to build the bridge-
tunnel. 

The structure is a time saver and 
a tourist attraction. It cuts nearly 100 
miles from the journey between Vir-
ginia Beach/Norfolk and New York. 
For a better look, stop at Sea Gull 
Island, the southernmost point of 
the man-made islands, 3.5 miles 
from Virginia Beach. There, you 
can grab a bite to eat, go fishing, or 
simply enjoy the sights and sounds 
of the Chesapeake Bay.
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Fishing on Sea Gull IslandFishing on Sea Gull Island
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Chesapeake Bay Bridge-Tunnel

Missy Elliott
Loyal to Her 
Hometown

Azalea Festival 
Celebrating Art 
and Culture

Cavalier Hotel 
Hospitality 
on the Hill
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WHAT PEOPLE ARE TALKING 
ABOUT IN HAMPTON ROADS, VA
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MISSY ELLIOTT is one of the most prolific art-
ists in the music business today. Born Melissa 
Arnette Elliott on July 1, 1971, in Portsmouth, 
the five-time Grammy winner has come a 
long way from her difficult childhood, which 
inspired some of the music on her sixth 
album, The Cookbook. The local celebrity has 
written and produced not only her own CDs, 
but also hits for Whitney Houston, Aaliyah, 
and Destiny’s Child.

Elliott and other Hampton Roads art-
ists can often be found working together. 
Longtime friend and producer Timbaland, 
born in Norfolk and known for his unique 
sound, has produced virtually all of Elliott’s 
hit albums. The Neptunes’ Pharrell Williams, 
a native of Virginia Beach, collaborated with 
Elliott on The Cookbook. 

It’s not an accident, according to Elliott, 
that the area is home to other hip-hop pace-
setters. “Down South, you’re in a vacuum,” 
she says. “We would always get music so late, 
and we never got a chance to really hear the 
hot records until they were old everywhere 
else. That benefited folks like me, Timbaland, 
and Pharrell because it forced us to create our 
own sound instead of allowing us to be influ-
enced by what everybody else was doing.”

Elliott, who now owns a home in Virginia 
Beach, says the area has changed a lot. She 
gets lost going to the mall sometimes. 

“It’s crazy with all the new roads and 
buildings,” she says. “But some things never 
change—people are still hanging out at the 
beach, and football and basketball games are 
still important.” 

Missy Elliott

ASK HIM, and Al Doumar 

will pause in his work at 

Doumar’s drive-in in Norfolk 

to tell you the story of how 

his uncle invented the first 

ice cream cone. 

As he tells it, Syrian im-

migrant Abe Doumar bought 

a waff le at the 1904 World’s 

Fair in St. Louis, rolled it 

into a cone and filled it with 

a scoop of ice cream from a 

nearby vendor. Abe was soon 

selling cones up and down 

the East Coast. 

“Ice cream cones were a 

novelty, so it was an easy 

sell,” says Al, who is 83.

In 1934, Abe’s brother, 

George, opened Doumar’s 

on Monticello Avenue. The 

staff still scurries among 

cars, serving burgers and, of 

course, ice cream. 

COOL  
TREATS 

Al DoumarAl Doumar

[ W O R D  O F  M O U T H ]

Enjoy the bounty of the 

Chesapeake, including hard-

shell crabs, at the Blue Crab 

in Norfolk. You can expect 

exceptional seafood with a 

modern, savory twist, and 

a noteworthy wine list. Call 

ahead for a table. 

[ Eat More Crabs ]

ROCKING 
THE BOAT

When it’s time to take a break from her hip-hop empire, MISSY ELLIOTT comes home.
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Business. Pleasure.

billions in new investment, a bustling urban center and miles of tranquil
waterfront, Norfolk, Virginia is the perfect destination for a weekend getaway…
or a lifetime.

• Shopping, dining, historic sites

• World-class arts, festivals and
entertainment

• Forbes Magazine named Norfolk #8 best place
in U.S. for Business and Careers

• Over $5 billion in new investment in five years

• Luxury cruise port

• Home to NATO and the world’s largest 
naval installation

• The Port of Virginia is the East Coast’s
largest intermodal facility

• Four colleges and universities, two with
emerging reasearch parks

• Business Property Tax Abatement; Special
District and Performance Incentive Programs

• Stunning downtown lofts, condos  and
bayfront villas

• Meetings and conventions destination

Whatever FLOATS YOUR BOAT.

www.norfolk.gov www.norfolkcvb.com www.norfolkdevelopment.com

With 
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It’s the newest, most luxurious hotel on
the Virginia Beach oceanfront, with
unparalleled amenities at every level.
Like the outdoor firepits of Catch 31, 
our seafood restaurant and raw bar.
Intimate dining overlooking the ocean at
Salacia. Upscale boutiques at the
Shoppes at 31 Ocean. Empyrean Club
floors, with upgraded accomodations
for the discerning business traveler. And
of course, our rooftop SkyBar and zero-
edge infinity pool, towering 21 stories
above the Atlantic. The Hilton Virginia
Beach Oceanfront. It’s sure to inspire a
few stories to tell the folks back home. 
To book your stay, call 1.800.HILTONS.

WWW.HILTONVB.COM

21 STORIES. ALL WITH HAPPY ENDINGS.

Revised US Airways  1/3/06  10:05 AM  Page 1
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THE EMERGENCE of Granby 
Street’s “Restaurant Row” 
in downtown Norfolk has 
brought fi ne restaurants, 
funky cafés, martini bars, 
and beer pubs that attract 
visitors heading to and from 
theaters, clubs, and other 
venues nearby.

During the day, the 
row’s galleries, specialty 
shops, and designer bou-
tiques give local artists a 
show place.

Club Soda 
111 W Tazewell St. 
(Off Granby St.) Enjoy a 
pineapple upside-down 
cake martini or a Veuve 
cocktail in a sleek setting. 

Blues Alley Bistro 
and Café
455 Granby St. 
The most serious jazz joint 
in town, with a cognac 
lounge in the rear, is a good 
bet for late-night tunes. 

Empire Little Bar 
& Bistro
245 Granby St.
Locals can’t seem to get 
enough of the martinis and 
tapas at this little place, 
which fills up fast.

Granby Theater

WHERE  
IT’S AT 
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WHEN THE AZALEAS are blooming in April, 
you can visit 26 countries in a single day if you 
happen to be in Norfolk.

During the International Azalea Festival 
this year, thousands will attend events April 
24–30, that celebrate the culture of the North 
Atlantic Treaty Organization’s 26 nations. 
Each year a different nation is honored. This 
year, it’s Canada.

The festival began in 1953, one year after a 
NATO command was established in Norfolk, 
as a way for residents to salute the presence of 
the allied forces and to create new friendships 
within the international community. Norfolk 
is the only city in the United States that is 
home to a NATO command.

The festival is touted as one of the Top 20 
Events in the Southeast by the Southeast 

Tourism Society. It has an estimated annual 
economic impact of $1.5 million, drawing 
dignitaries from all over the world. The most-
attended event of the week is NATOFest 
at Town Pointe Park, where visitors will 
encounter  food, entertainment, and people 
from each of the member nations. 

“Everyone who attends loves it,” says 
Ashley McLeod, executive director of the 
festival. “It’s wonderful—how many people 
get to visit with someone from Latvia?”

The Coronation of Queen Azalea and Her 
Court is another popular event. The Renais-
sance Garden, site of the coronation, is just 
one of 20 theme gardens on 155 acres at 
Norfolk Botanical Garden, which can be 
viewed by tram, boat, or foot. Find out more 
at azaleafestival.org.

[ W O R D  O F  M O U T H ]

LIFE IN
BLOOM

Visitors flock to the INTERNATIONAL AZALEA FESTIVAL in a show of goodwill. 

The Coronation of Queen Azalea and Her CourtThe Coronation of Queen Azalea and Her Court

azalea_FINALx.indd   135 1/9/06   3:39:26 PM
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VINTAGE KITCHEN in down-

town Norfolk combines 

regional, simple, and sophis-

ticated into one menu. Signa-

ture dishes include black and 

white truffle mac ’n’ cheese, 

and crab cakes with artichokes, 

corn, and Smithfield ham.

Recently named to Condé 

Nast Traveler’s 2006 Hot List 

as one of America’s best new 

restaurants, Vintage Kitchen 

opened in the Dominion 

Tower on Waterside Drive 

in September 2005.

Chef and owner Phillip 

Craig Thomason grew up in 

Portsmouth. In high school, 

romantic aspirations led him 

to make a five-course dinner 

for a first date. Thereafter, 

he traveled the world refining 

his talent, studying at Le 

Cordon Bleu in Paris and 

with Jeremiah Tower and 

Wolfgang Puck in California. 

He uses local produce to 

achieve his goals, favoring 

artisan-crafted Virginia wines, 

cheeses, and microbrewed 

beer. “Very simply,” he says, 

“if you start with the freshest, 

highest quality ingredients, 

you have to do very little 

to them.”

DINING
OUT 

Vintage KitchenVintage Kitchen
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AFTER 78 YEARS, the Cavalier still stands out 
among the many hotels dotting Virginia Beach. 
The Cavalier has accommodated the upper 
echelon since its opening, hosting presidents, 
Hollywood stars and literary legends. In the 
early days, The Cavalier earned the nickname 
“Aristocrat of the Virginia Seashore.” Gerald 
Ford, Jimmy Carter, and George H.W. Bush 
have each addressed audiences at the hotel. 

Carlos F. Wilson, 84 and director of guest 
services, has worked at the Cavalier for 68 years. 
He recalls fondly the people he has met.

“I’ve enjoyed it … all the celebrities and 
everything that I’ve seen,” Wilson says. “I 
worked with Humphrey Bogart when he was 
here, Elizabeth Taylor, Nixon, Lyndon Johnson, 
Carter, and all the top bands in the country.”

The Cavalier was one of the world’s largest 
employers of big bands from the 1930s through 

the ’50s. Tommy Dorsey, Frank Sinatra, Benny 
Goodman, Glenn Miller, and Lawrence Welk all 
graced the hotel’s world-famous Beach Club. 

Since then, the hotel has grown up. There 
are now two buildings at Oceanfront and 42nd 
Street—the original Colonial-style Cavalier 
on the Hill and the newer, 11-story Cavalier 
Beachfront. The Cavalier has a total of 400 guest 
rooms, an indoor Olympic-size swimming pool, 
and a 1,500-square-foot health club. The hotel’s 
five restaurants range from gourmet to casual 
family-style to café style. The winter-only Hunt 
Room Grill offers a rustic setting with a roaring 
fireplace (rumored to be a favorite of Nixon’s).

Above all, the hotel still offers the original 
Sunshine Guarantee to all of its visitors: If 
it rains during a summer visit, the hotel will 
give you a certificate good for a future 
night’s stay.

IN GOOD 
STANDING

Like the proverbial house on the hill, THE CAVALIER’S reputation matches its stature. 

[ W O R D  O F  M O U T H ]

Carlos F. Wilson

The original Cavalier on the HillThe original Cavalier on the Hill

Cavalier_FINALx.indd   136 1/9/06   3:38:38 PM

SEE WHAT GOD IS DOING
IN THE WORLDTODAY.

SEE WHAT GOD IS DOING
IN THE WORLDTODAY.
WATCHTHE 700 CLUB.

THE 700 CLUB AIRS M-F ON THE ABC FAMILY CHANNEL AND ON LOCAL STATIONS ACROSS AMERICA.
CHECK YOUR LOCAL LISTINGS FOR TIMES. ABC FAMILY CHANNEL- 9AM, 11PM, 3AM EST.

• National and World News, with a Christian perspective   
• Health and lifestyle information for a better life
• Amazing eye-witness reports from the world’s most remote places
• Inspiring stories that give hope you can use throughout your day 

YOU WILL BE ENCOURAGED AS YOU WATCH THE PROGRAM THAT CHANGES LIVES

US AIRWAYS AD  1/6/06  10:08 AM  Page 1



Biggest
Deepest
Newest
Fastest
Easiest
Closest
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Leader
Suez-class cranes that can handle ships loaded 26 containers across.

50-foot, obstruction -free channels. 

A $279 million renovation at Norfolk International Terminals. 

State-of-the-art yard equipment. 

A one-of-a-kind truck chassis pool saves time and money. 

Direct access to Eastern U.S. and Midwest markets.

ThePort Of Virginia
THE FUTURE IS HERE.

Virginia Port Authority • 600 World Trade Center • Norfolk, VA 23510 USA • Phone 757-683-8000 FAX 757-683-8500 • Toll Free 800-446-8098 • www.vaports.com

© 2005 Virginia Port Authority

"A Grand View - The Port of Virginia", Janos Enyedi, Furnace Road Studio, Mason Neck, Va.

PORT_05057_U.S.Air Fin  12/19/05  4:08 PM  Page 2
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Eastern Virginia Medical School

EVMS in Norfolk is known for biomedical research, having established the in-vitro fertilization program that produced the fi rst 
in-vitro baby in the United States. EVMS boosts the Hampton Roads economy by more than $500 million dollars each year. 
evms.edu

Hampton University

Across the water from Norfolk, the school offers 38 bachelor’s degree programs, 14 master’s degree programs, and four doctoral 
or professional degrees. Hampton is the fi rst historically black college or university to offer a doctoral degree in nursing.  
hampton.edu

Norfolk State University

Only minutes away from the Waterside Festival Marketplace and Town Pointe Park in downtown Norfolk, nearly 8,000 students 
attend this university. NSU is one of the largest predominantly black institutions in the nation.
nsu.edu

Old Dominion University

Founded in 1930 as a division of the College of William and Mary, Old Dominion is one of only 101 public universities with a 
Carnegie/Doctoral research-extensive distinction. Business and research initiatives contribute more than $600 million annually 
to the economy, making the university the largest generator of new jobs in the region.
odu.edu

Regent University

Founded by Pat Robertson in 1978, the Virginia Beach school calls itself the nation’s academic center for Christian 
thought and action. Regent School of Law was ranked in the “top ten” in three of 11 categories by the Princeton Review. 
regent.edu

Tidewater Community College

TCC is the second-largest of 23 community colleges in Virginia, enrolling more than 35,000 students each year. It is the 37th 
largest community college in the nation and is nationally recognized for its innovative use of technology in the teaching and 
learning process.
tcc.edu

Virginia Wesleyan College

About 1,400 students attend this small, four-year liberal arts college bordering Norfolk and Virginia Beach. Called one of 
“America’s Best Liberal Arts Colleges” by U.S. News & World Report in 2004, VCW has 38 majors spread throughout the 
humanities, natural science and mathematics, and social science divisions.
vwc.edu

[ I n  D e p t h ]
E D U C A T I O N

STUDY 
HALLS 
BONE UP ON ALL THE COLLEGES AND 
UNIVERSITIES THAT ARE SPREAD ACROSS 
THE HAMPTON ROADS AREA.
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Whether you desire the boating or beach lifestyle,

we offer two of the very finest

resort-living communities in the mid-Atlantic

that are easily accessible by the water

and the web.

www.falsecape.com
Situated on Virginia’s magnificent Outer Banks,

The Sanctuary at False Cape 
offers beautiful oceanfront residences

with unobstructed views of the Atlantic Ocean.
Phase II now selling from the $450s.

The   Sanctuary
�t  Fal s e  Cape  in  Virg inia  Beach

Sales by Leading Edge Realty • 877.671.3343

www.norfolkspectrum.com
Located on a vista-filled crescent of land where
the Elizabeth River meets the Chesapeake Bay,

The Spectrum at Willoughby Point
offers waterfront villas & yacht homes.

Now taking reservations from the $350s.

The Spectrum
�t  Wil loughby  Point  in  Nor fo lk

Sales by Portfolio Real Estate Services • 866.809.2082

The Spectrum and The Sanctuary are proud developments of The Futura Group
The Spectrum has not been registered by the Virginia Real Estate Board. A condominium unit may be reserved on a nonbinding reservation agreement, but no contract of sale or lease may be entered into prior to registration.

Combo Ad 2  12/28/05  4:14 PM  Page 1
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VIRGINIABEACH
Robust Investment and Strategic Development 

Align With This Resort Town’s Playful Side.

raditionally known as an 
oceanside resort town, the 
“World’s Longest Pleasure 

Beach” attracts visitors to more than just 
its sandy shores. With a new convention 
center, nearly four centuries of history, 
and a rapidly developing downtown, it’s 
expanding into a city with something 
for everyone. 

That’s not to say the beach itself 
isn’t still a huge draw. Nearly half of 
Virginia Beach’s nearly 3 million tour-
ists come each year during the summer 
months to visit more than 35 miles of 
ocean and bay beaches stretching from 
the mouth of the Chesapeake Bay to 

Virginia’s southern border. With them 
comes a $1.6 billion impact on the 
region and more than 10,000 tourism-
related jobs in Virginia Beach.

Virginia Beach has been a popular 
resort destination since railroad 
service began in 1883 from Norfolk to 
the oceanfront. A highway between 
Norfolk and the shore brought about a 
real estate and hotel boom in the 1920s, 
and since the merger of Princess Anne 
County and Virginia Beach in 1963, the 
city has enjoyed a steady rate of growth 
in population as well as visitors. In 
2000, Virginia Beach had a population 
of 425,257 living in 310 square miles, 

making it the most populous city in 
the state.

Today, Virginia Beach has invested 
more than $300 million in resort im-
provements, including a $22 million 
sand-replenishment project in 2001 
to widen the beach. The boardwalk 
stretches for three miles, a perfect 
place for biking, strolling, or people-
watching. 

Of course, the beautiful shoreline 
isn’t the only attraction—far from it.

“We know that well over half of 
our visitors come outside the tradi-
tional summer season,” says Hester 
Waterfield, tourism marketing 
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manager for the Virginia Beach Con-
vention and Visitors Bureau. “So they 
come for a different activity [other than 
the beach]. They may come for whale-
watching, or for a special event, or a 
convention, or they may come for 
participatory sports.”

One of the events the resort city 
currently is gearing up for is Virginia 
Beach 2007, celebrating the anniversary 
of Captain John Smith’s arrival in these 
parts in 1607. Replicas of all three of 
the first settlers’ ships will visit First 
Landing State Park, Virginia Beach, in 
April 2007 as part of a re-enactment of 
the first landing at Cape Henry.

Virginia Beach is home to 208 parks 
encompassing more than 4,000 acres. 
Perhaps one of the best-known is the 
165-acre Mt. Trashmore Park. The 

unusual “mountain,” 60 feet high and 
more than 800 feet long, was created 
by compacting layers of solid waste and 
clean soil. 

Along with the outdoor spaces the 
city offers, the area is also home to 
numerous amateur and minor-league 
sports. Virginia Beach hosts several 
athletic events, including the Rock ’n’ 
Roll Half Marathon, which attracts 
13,000 participants, and the annual 
East Coast Surfing Championships—
North America’s oldest surfing competi-
tion, which draws more than 100 of the 
world’s top competitors. 

“We’ve put a lot of money into 
amateur sports,” says Don Maxwell, 
Virginia Beach’s economic development 
director. “I think we’ve seen greater 
return from our investment into…the 
amateur sports or even lower-tier pro-
fessional sports.”

The championship 18-hole Tourna-
ment Players Club (TPC) golf course, 
site of the Virginia Beach Open, is the 
only daily-fee TPC facility between 

“Spring and fall 
are wonderful 
times to play 
golf here.”
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unique features that include 2,230 
free parking spaces and the latest in 
wired and wireless communications 
technologies.

Already, 104 conventions are on 
the books through 2012, including 
the American Bus Association and 
the 2010 USA Track and Field Annual 
Convention, says Al Hutchinson, 
director of convention sales and 
marketing. 

In addition to attracting convention 
groups, the new center has fostered 
development throughout the city.

“We wanted a facility that would 
help spur future redevelopment of our 
resort area,” says Jim Ricketts, Con-
vention and Visitors Bureau director. 
“It’s done every bit of that.”

“Everything seems to be working 
in synergy now to help our tourism 
industry,” Ricketts says. He points 
to new hotels such as the Oceanfront 
Hilton, new shopping opportunities, 
better restaurants, the 20,000 seat 
Virginia Beach Amphitheater, and the 
Town Center as examples of that 
development.

Virginia Beach didn’t have a true 
downtown before the Town Center, 
an idea that began 20 years ago. The 
first phase of the $500 million project, 
a public/private partnership between 

Maine and the Carolinas that’s open to 
the public, and is one of nearly a dozen 
courses in Virginia Beach. 

 “Spring and fall are wonderful times 
to play golf here,” notes Waterfield.

Virginia Beach also is hoping to 
become a convention destination, with 
the opening of the first phase of its new 
$202.5 million convention center. In 
2007, the completed project will offer 
more than 500,000 square feet, with 

Virginia Beach Convention Center

Chesapeake sits in the center of the Hampton 
Roads region, in easy reach of Virginia Beach, 
downtown Norfolk, and all the area has to 
offer. Of course, the city itself boasts plenty of 
its own attractions, including shopping, golf, 
history, waterways, and parks.

Chesapeake is home to 10 scenic parks, 
including the 763-acre Northwest River Park 
and half of the 111,000-acre Great Dismal 
Swamp National Wildlife Refuge. Visitors are 
drawn to Chesapeake’s parks to hike, boat, 
picnic, ride horses, bird-watch, and bike.

Visitors can take tours of the many historic 
sites in Cuffeytown-Longridge, the oldest con-
tinuously inhabited community of freeborn 
Africans in Virginia. Also on Chesapeake’s 
impressive roster of historic attractions is the 
Virginia Civil War Trail, which takes visitors 
through the villages of Deep Creek and Great 
Bridge, the Dismal Swamp Canal, and many 
historic homes. 

Chesapeake: The Middle of It All

Wildlife Refuge
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Armada Hoff ler and Virginia Beach, 
was completed in 2003. 

Gerald Divaris, head of Divaris Real 
Estate, was the brainchild behind the 
Town Center and pushed the city to 
make it happen for 21 years. He also 
is an owner in the development, and 

heads up office and retail leasing. 
“The Town Center is already more 

successful than we ever expected,” says 
Divaris. “We have some of the area’s 
best restaurants (P.F. Chang’s and 
Ruth’s Chris Steakhouse), one of the 
most prestigious business addresses, 

and now, our first residents are moving 
in. It’s exciting to see all this happen-
ing in what was a fairly empty space 
six years ago, and to see the same type 
of smart growth spread to the sur-
rounding vicinity.” 

Westin Hotels broke ground last fall 
in the Town Center on a 38-story tower 
that will house a hotel on f loors five 
through 15, with the upper f loors built 
out as luxury condominiums ranging 
in price from $400,000 to $2 million. 
The tower will be the tallest building in 
the state when it’s completed in 2007.

Maxwell, the city’s economic devel-
opment director, concedes that he’s not 
surprised by the strong interest buyers 
have shown in the Westin project, 
especially as the area continues its sub-
urban-to-urban transformation. There 
are even more large real estate projects 
looming in the near future, he says. 

“Because things are planned well, 
because we manage well, the future 
looks really, really good for us,” says 
Maxwell. “I’m enthused about the next 
10, 20 years.”

Hampton Roads’ most complete wine bar
and fine dining experience.

189 Central Park Avenue 
The Town Center at Virginia Beach 

(757) 490-WINE 

325 varieties of wine.
70 by the glass.

Calisthenics for your taste buds.

D

S

Westin Town Center & ResidencesWestin Town Center & Residences
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Turns out this vacation hot spot 
has a hot spot.

www.vabeachtowncenter.com

Virginia Beach is not just a

great oceanfront destination

anymore. The vibrant Town

Center, located in the heart of

Virginia’s largest city, offers

visitors an exciting collection

of upscale retail, outdoor

cafes, restaurants, luxury hotels

and more. Get energized 

mingling with the many hip

and urbane visitors. Relax on

the fountain plaza. Park once,

and for free, and experience

this clean, modern city center

where you’ll quickly discover

that it’s always high season here.

Life is better in the Center.

THE NEW 21-STORY Hilton Virginia Beach 

Oceanfront, located in the 31 Ocean enter-

tainment complex, is not your father’s 

Hilton. 

Amenities are geared to a hip and af-

fluent crowd, with 32-inch or larger flat 

screen televisions in every room, 24-hour 

Internet support, a rooftop bar, and a pool 

providing a tranquil view of the ocean as 

you swim. Most of the hotel’s 291 guest 

rooms and suites offer breathtaking 

views of the big blue. 

When the sun goes down, the Hilton’s 

Catch 31, with its raw bar, as well as a 

grilled seafood and indoor/outdoor bar, 

provides lively nightlife in the hotel lobby. 

If you prefer more elegant dining at Salacia 

and the weather’s nice, ask to be seated on 

the terrace overlooking the boardwalk.

Those in town to do business will find 

executive suites, 12,000 square feet of 

meeting space, a grand ballroom, and a 

boardroom with captivating ocean views 

at their disposal.

PILLOW 

TALK   

Hilton Virginia Beach OceanfrontHilton Virginia Beach Oceanfront
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Norfolk is a study in 
contrasts: It’s gritty and 
elegant, sophisticated 
and quaint, edgy and 

old-fashioned. It looks to the future 
while respecting tradition. And it’s a 
vibrant seaport that’s growing, by most 
any measure, at a remarkable pace.

The city has a long history as a 
strategic military and transportation 
point. In 1624, people settled in what is 
now downtown Norfolk, and it became a 
trade center for tobacco and other goods. 
With its prominent harbor location and 
rich farmlands, Norfolk became a major 
exporter of cotton and eventually coal. 
By the early 20th century, the city boast-
ed a major railway line and the Norfolk 
naval base, which would become the 

largest such facility in the world. 
In 1980, Norfolk needed a water-

front development that could lead the 
way for a downtown revitalization. 
Mall developer Jim Rouse proposed 
the concept of a festival marketplace, 
with major restaurants, specialty retail 
shops, and an international food court. 
The Waterside redevelopment, opened 
in 1983, served its purpose: New hotels, 
offi ce buildings, and tourist attractions 
soon followed. 

In 1999, MacArthur Center, a three-
level, $300 million mall in the heart of 
downtown, made its debut and spurred 
more entrepreneurial ventures in and 
around the Granby Street District. Since 
then, more than 60 restaurants have 
opened in the mall, and condos are 

going up all over the place. The night life 
has expanded, too, with projects such 
as the Granby Theater, which developer 
Bobby Wright refurbished to its original 
splendor and opened in 2005 as a trendy 
nightclub, enjoying crowds out the door. 

“People are just loving that live-work-
and-play-downtown attitude—just 
park the car and get out of the traffi c,” 
says Wright.

Part of the charm of downtown is 
its compact, pedestrian-friendly nature. 
Visitors can walk the Cannonball Trail, 
winding through 400 years of history 
in a 10-square-block radius. One of the 
more popular diversions along the way is 
the MacArthur Memorial, the fi nal rest-
ing place of Gen. Douglas MacArthur 
and his wife. 

Inside Norfolk
Waterfront Development Begun More Than 20 Years Ago Spurred a Remarkable

Downtown Renaissance That Continues Today.
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A different era in history is rep-
resented by the recently refurbished 
Attucks Theatre, which was fi nanced, 
designed, constructed, and operated 
entirely by African-Americans. The 
theater, opened in 1919, was named 
for African-American Crispus Attucks, 
the fi rst patriot killed in the Boston 
Massacre.

A new downtown attraction just 
off the Cannonball Trail is the Norfolk 
Southern Museum, which opened 
last December on the fi rst fl oor of the 
headquarters of Norfolk Southern. The 
museum takes visitors through 175 
years of railroad history.

“It’s a wonderful little museum. It 
shows a lot of what we’re all about,” says 
Charles W. Moorman, president and 
CEO of Norfolk Southern.

Just inland from the waterfront is 
the Freemason District, where several 
18th- and 19th-century townhouses line 
cobblestone streets. To the north is 
Ghent, a hip, eclectic neighborhood. It’s 
home to the Chrysler Museum of Art, 
where you’ll fi nd one of the world’s 
fi nest collections of Tiffany glass, and 
the Harrison Opera House. At the 
intersection of Granby Street and Colley 
Avenue are many good restaurants and 
pedestrian-friendly shops.

Fueled by an infl ux of young, diverse 
people, Norfolk’s arts, night life, dining, 
and music scenes are taking off. 

“You have so many people coming in 
with the military, so you have a lot of dif-
ferent infl uences, and that shows in the 
arts,” says Christine Wilson, director of 
marketing and communications for the 
Norfolk Convention and Visitors Bureau. 

The Virginia Arts Festival (VAF), 
based in Norfolk, brings in internation-
ally acclaimed artists to team up with 
the best of the region’s own professional 
arts organizations to present a dazzling 
lineup of music, theater, and dance in 
venues across the region.

“We try to be creative enough so it’s 
not just about the performance,” says 
Leigh Mang, public relations consultant 
for the VAF. For example, when the 
festival brought in the Martha Graham 
Dance Company, they also presented a 
gallery of photos of Graham herself for a 
more personal connection.

Many areas of Norfolk are being revi-
talized, including Ocean View and East 
Beach, both on the Chesapeake Bay. The 
once-blighted Ocean View neighborhood 
is becoming a village of 700 homes with 
restaurants and shops. East Beach will 
eventually have 700 high-priced homes 
on 90 acres in East Ocean View valued 
at more than $250 million. 

East Beach was selected by Coastal 
Living magazine to host its 2005 Idea 
House, the fi rst in Virginia. Cindy 
Mackey, a publicist for Otto Design and 
Marketing, says Coastal Living consid-
ered the East Beach plan book one of the 
best they had ever seen.

“They look for a region with unique 
characteristics,” Mackey explains. “They 
also look for communities with a strong 
master plan, ones that are ‘doing it right’ 
and that have interesting architectural 
styles consistently throughout the 
neighborhood.”

Growth means health-care resources 
must be in place to meet the demands 
of local residents, many of whom are 
retirees. Sentara Healthcare has six hos-
pitals in the Hampton Roads region, the 
largest being Sentara Norfolk General 
Hospital, a 569-bed facility that’s home 
to the region’s only Level I Trauma 
Center and organ transplant program.

In 2005, Sentara Healthcare 
launched a 10-year, $240 million initia-
tive to create eCare, a computerized 
network linking hospitals, physicians, 
diagnostic centers, and patients’ homes 
in a seamless electronic medical record 
system. Eastern Virginia Medical School 
(EVMS), Sentara Norfolk General 
Hospital, and Children’s Hospital of 
the King’s Daughters share the same 
campus in Norfolk.

Sentara Norfolk General Hospital 
made history in 1981 when it delivered 
the nation’s fi rst in-vitro baby, who was 
conceived through the Jones Institute 
for Reproductive Medicine at EVMS.

With the city expanding so rapidly, 

It was more than 90 years ago, in 
1912, that Italian immigrant Amedeo 
Obici founded Planters Peanuts 
in Suffolk. Today, the area’s annual 
Peanut Fest attracts 200,000 visitors 
over four days each October.

While the city remains an agri-
cultural hub, with a major peanut-
processing center, Suffolk has grown 
into much more: antique shops and 
art galleries, historic churches and 
Civil War sites, 18-hole golf courses, 
family friendly parks, and the Great 
Dismal Swamp, half of which is 
located in Suffolk. 

In area, Suffolk is Virginia’s 
largest city and includes 
8,000 acres of lakes and 
rivers. Not surprisingly, 
fi shing, birdwatching, 
hiking, and boating 
are among the most 
popular forms of 
recreation.

Nuts About 
Suffolk

Norfolk Pier CondosNorfolk Pier Condos

Norfolk Southern MuseumNorfolk Southern Museum
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the existing transportation system has 
has kept pace, but city offi cials are look-
ing at new ideas.

Norfolk International Airport, which 
has more than 200 arrivals and depar-
tures each day, completed a $133 million 
expansion in June 2002. The project 
included a new, 243,000-square-foot 
arrivals building with an automated 
baggage-handling system, a 2,850-space, 
covered parking garage, and runway and 
taxiway refurbishment and upgrades. 

“The airport is a vital economic 
engine for the community,” says Wayne 
Shank, deputy executive director of Nor-
folk International Airport. “We’re now 
generating somewhere in the neighbor-
hood of 4 million passengers a year. 
The recent development will more than 
handle passenger activity over the next 
20 years without any problem.”

In December 2005, the city reached 
an agreement with Norfolk Southern 
Corporation to buy fi ve miles of unused 
freight track for a starter light-rail line 
that would run through downtown. The 
$203.7 million project could be underway Chrysler Museum of ArtChrysler Museum of Art
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That pampered, luxurious hotel experience,
now available in a home version.    

www.vabeachtowncenter.com

757-366-6648
www.residencesatwestin.com
Marketed by Rose & Womble Realty

Developed by Armada Hoffler

Ever stayed in an incredible
hotel and thought, “Hey, I
could live here”? Well now
you can. The Westin Virginia
Beach Town Center Residences
offer 119 luxury condominiums
that feature private balconies,
spectacular views of the
Virginia Beach oceanfront
and Norfolk skyline, plus Westin
amenities such as an indoor
pool, concierge service, private
lobby and more. And, you’re
just an elevator up from the
vibrant Town Center of Virginia
Beach cultural and retail 
experience. Contracts are now
being accepted.

Life is better in the Center.

Portsmouth sits just across the Eliza-
beth River from Norfolk, but the pace 
of life is a million miles away.

In pleasant contrast to the urban 
vibe of its neighbor, the town attracts 
visitors with history, antiques, and 
architecture. In a single square mile, 
you can walk through three centuries 
of community life in the Olde Towne 
district, with its collection of vintage 
homes and waterfront views.

“Unlike many urban cities, our 
buildings are scaled down so that 
the daily life of the river is not lost 
behind high-rises,” says Rebecca M. 
Cutchins, media relations manager 
for the Portsmouth Convention and 
Visitors Bureau.

Portsmouth is also home to the 
nation’s oldest naval shipyard and 
naval hospital, the new interactive 
Virginia Sports Hall of Fame, and 
the refurbished Commodore Theatre, 
where you can enjoy dinner and a 
fi rst-run movie.

Neighborly Portsmouth

Norfolk International AirportNorfolk International Airport

in late 2007 and be carrying passengers 
by 2009.

The many construction cranes that 
now accent the Norfolk skyline are a tan-
gible reminder that growth and renova-
tion aren’t stopping anytime soon.

Observes developer Wright: “The 
synergy is there, the critical mass is 
there, and the mental energy of people 
wanting to be part of something bigger 
than themselves is there. I think we’ve 
got fi ve, 10 great years ahead of us.” 149
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Maritime Industry
The Economics of Water—From Cargo to Cruises 
to the Military—Loom Large in Hampton Roads.

T          here is no question, with miles 
of waterways threading through it 
and a port only 18 miles from the 

open ocean, water is an integral part of 
Hampton Roads.

It is no surprise, then, that the region 
known as the “world’s greatest harbor” 
has an economy largely based on the 
water, one that includes shipbuilding, 
naval installations, pleasure cruises, and 
cargo transfer and storage.

Hampton Roads Harbor is the East 
Coast’s largest, deepest natural ice-free 
harbor, an ideal spot for the largest port 
complex in the United States. The Port 
of Virginia is also the coast’s second-
busiest port, handling more than a mil-
lion cargo containers each year. 

The Port of Virginia, which is owned 
by the Virginia Port Authority, unified 
its competing terminals in 1983. It is 
now made up of Norfolk International 
Terminals, Newport News Marine 
Terminal, Portsmouth Marine Terminal, 
and the Virginia Inland Port. It proved 
to be a good decision, as the amount of 
cargo passing through the harbor had 
increased from 2.67 million tons in 1983 
to 39 million tons by 2005. 

 “The port is an economic engine,” 

says Joe Dorto, general manager of 
Virginia International Terminals, the 
affiliate of the Virginia Port Authority 
that operates the Port of Hampton 
Roads. “The port is responsible for an 
estimated 58,000 jobs regionally, and it 
generates $667.5 million in annual state 
and local tax revenues.” 

Along with its deep harbor, the port 
has other advantages. The region’s 
transportation network is among the 
best on the East Coast, and the proxim-
ity to major highways, railways, and 
two international airports provide easy 
access to major U.S. and world markets.

In the past five years, the region has 
benefited as companies such as Target, 
Wal-Mart, and the Home Depot have 
taken advantage of the ports’ success 
by opening nearby distribution centers.

The U.S. Navy also plays a significant 
role in Hampton Roads’ business com-
munity. The area has the largest con-

centration of military facilities of any 
metropolitan area in the world, pump-
ing more than $11 billion into the local 
economy annually. 

Only a few hundred yards away 
from the wharves is Naval Station 
Norfolk, on about 4,300 acres at 
Sewell’s Point. It is the largest naval 
facility in the United States, home to 
every type of warship, including mam-
moth aircraft carriers and submarines. 

A few miles up the Elizabeth 
River, in Portsmouth, Norfolk Naval 
Shipyard, founded in 1767, builds and 
repairs Navy ships. It’s one of the few 
facilities on the East Coast capable of 
dry-docking nuclear aircraft carriers. 

Naval Air Station Oceana, in 
Virginia Beach, is the East Coast’s 
only Navy master jet base, home to all 
of the East Coast’s fighter and strike-
fighter units. The Naval Amphibious 
Base, also in Virginia Beach, is the 
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major operating base for amphibious 
forces in the Navy’s Atlantic Fleet. The 
base is also home to four Navy SEAL 
teams.

Another leading employer is the 
Christian Broadcasting Network and its 
various related operations. Founded in 
1960 by the Rev. M.G. “Pat” Robertson, 
CBN was the nation’s first Christian tele-
vision network. Each day, CBN provides 
programming to 200 countries produced 
in 70 languages. 

Of course, it’s not all work in 
Hampton Roads. The area is also home 
to a booming cruise port. Ships of up to 
3,000 passengers regularly stop at the 
pier in downtown Norfolk. Cruise traffic 
has increased so much in recent years 
that the city is building a $37 million 
terminal adjacent to the pier outside 
Nauticus, a maritime attraction. 

Scheduled to open in March 2007, 
the terminal is a design marvel, from its 
spiral-shell-shape to its state-of-the-art 
amenities for passengers. A small 
marina between the terminal and 
Nauticus will no doubt make the com-
plex attractive to local residents, as well.
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What is The Town Center address worth?
(Shhh, we’re still counting.)

www.vabeachtowncenter.com

757-497-2113
Divaris Real Estate, Inc.
Developed by Armada Hoffler

If a prime central location, an
exciting array of upscale
shops and restaurants, and
droves of hip, urbane visitors
sounds like a dream, you
should experience it for real.
Set in the heart of Virginia
Beach, the vibrant Town Center
is drawing rave reviews for its
one-stop convenience and
day to late-night appeal.
Free parking? Safe, clean 
surroundings? Deluxe on-site
residences? They’re all here,
along with Class A office 
and prime retail space. Now
shouldn’t you be here, too?

Life is better in the Center.

maritime_FINALx.indd   151 1/9/06   3:48:48 PM
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[ I n  D e p t h ]

1607  John Smith and his vessels, 
Susan Constant, Godspeed and Discovery, 
land in present-day Virginia Beach. The 
colonists name the spot Cape Henry. 

1613 Tobacco is introduced to the colony 
and becomes the center of economy. 

1620  The colonists open Hampton 
Roads’ first shipyard.

1736 Norfolk and its suburbs are in-
corporated into a borough, and Samuel 
Boush becomes the first mayor. 

1752 Portsmouth is founded.

1792 Cape Henry Lighthouse is built.

1845 Norfolk is incorporated as a city.

1858 Portsmouth becomes a city.

1862 The Battle of Hampton Roads takes 
place between the USS Monitor and USS 
Merrimack on the James River .

1874–1915 Shipwrecks prompt con-
struction of five lifeguard stations, precur-
sors to the U.S. Coast Guard (1915).

1906 Virginia Beach is incorporated.

1917 Norfolk Naval Station and Nor-
folk Naval Air Station are established at 
Sewell’s Point in Norfolk.

1952 Supreme Allied Command Atlan-
tic, the western arm of NATO and only 
international command in the western 
hemisphere, is established in Norfolk.

1963 Virginia Beach consolidates with 
Princess Anne County. Chesapeake 
becomes a city.

1974 Suffolk becomes a city.

1981 The first baby conceived by in vitro 
fertilization in the United States is born at 
Norfolk General Hospital.

1982 Norfolk Southern, moves its head-
quarters to Norfolk.

1983 John C. Thomas, a Norfolk native, 
becomes Virginia Supreme Court’s first 
black judge.

2000 World War II battleship USS Wis-
consin arrives at Nauticus, its new home.

In April 2007, commemorative events 
will celebrate the anniversary of the f irst 
permanent English settlers’ arrival.

H I S T O R Y

PUTTING 
DOWN 
ROOTS    
THE HAMPTON ROADS AREA 
MARKS 400 YEARS OF HISTORY  
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Limited 25-Year Warranty

Beauty That Endures

Available in a Wide 
Variety of Widths, Colors,
Grades and Species

Precision Milling for 
Easy Installation

The Floor That Raises The Ceiling

With all that we’ve put behind our products, it’s no wonder we’re on
top in our industry. And why our floors raise the ceiling on exceptional
value and enduring beauty.

You see, ForesFloor Hardwood Floors are not only beautiful, but
durable as well. From the forest to the finished product, we take pride
to ensure our floors offer the highest level of quality. We select the
finest northern hardwoods and finish each board with 10 coats of
DuraStar, our unique formula for an ultra-resistant and anti-abrasive
surface. For even more protection and added value, we’ve developed
our exclusive Moisture Guard system to help prevent strip expansion
caused by seasonal humidity. You’ll find ForesFloor Hardwood Floors
are simply a step above.

ForesFloor Hardwood Floors are manufactured by Foresbec, a member
of The PENROD Group. Headquartered in Virginia Beach, Virginia,
The PENROD Group is providing the world with the largest and 
finest selection of wood, metal and PVC products available.

www.foresfloor.com   | toll free: 866-396-1188

177_ad_layout  12/28/05  3:24 PM  Page 1
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[ A D  I N D E X ]

New business in Suffolk is growing at a rapid pace. Just
look at all the little red dots. In 2005, we had more than 
30 major new and expanding businesses locate or expand
within our two urban/suburban development districts, 
with over $110 million in new capital 
investment. So if you’re eager to grow, 
give us a call. We’ll put you on the map.

It’s a good time to be in Suffolk
Suffolk Department of Economic Development

757-923-3620   www.YesSuffolk.com

What does a growing city look like?
Just connect the dots.

MAJOR NEW 
AND EXPANDING 
BUSINESS, 2005

One of the oldest cities 
in Virginia has the newest opportunities.

The right place, the right time.
1-800-848-5690  •  www.portsmouthvaed.com  •  porteco@portsmouthva.gov

The best of the new and old
come together in historic
Portsmouth, where you’ll 
find outstanding waterfront
meeting facilities. Stroll our
restored shopping district or
enjoy an outdoor concert at
our riverside performing arts
center. Connect to the world
with the deepwater access
offered at Portsmouth Marine
Terminal and the Port of
Hampton Roads. Add the
enticing advantages of
Empowerment, Enterprise,
Foreign Trade and Hub zones,
and you’ll see that Portsmouth
offers you an abundance of
opportunity. Call and learn
how we can help you prosper.

AT YOUR SERVICE 
RESTAURANT GROUP 
page 151
757-425-3363
goodfoodgooddrink.com
ATKINSON REALTY

page 151
757-428-4441
atkinsonrealty.com
CHESAPEAKE CONVENTION 
& VISITORS BUREAU

page 148
888-889-5551
visitchesapeake.com
CHESAPEAKE ECONOMIC 
DEVELOPMENT 
page 148
757-382-8040
yeschesapeake.com
CHRISTIAN BROADCAST NETWORK 
page 137
cbn.com
CITY OF NORFOLK 
page 133
norfolk.gov
EAST BEACH 
page 149
866-713-0403
eastbeachnorfolk.com
FORESFLOOR HARDWOOD FLOORS 
page 153
866-396-1188
foresfl oor.com
HILTON VIRGINIA 
BEACH OCEANFRONT 
page 134
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