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Most days, Emory Campbell cruises 
through his own neighborhood in 
a plush tour bus. As he drives, the 
grandfatherly guide explains that 
his ancestors were brought to the 
coast of South Carolina from West 
Africa as slaves in the 18th and 19th 
centuries. The culture that evolved 
among the slaves is known as 
Gullah and is commonly linked 
to a creole-sounding language 
derived from the language of 
Sierra Leone. 
 The fifth-generation Gullah 
islander and his family give 
personal tours and share 
memories as part of the 
Gullah Heritage Trail 
Tour, a two-hour jour-
ney through Hilton 
Head that departs 
from the Coastal 
Discovery Museum. 

Campbell 
laments that many  
landmarks he 
remembers, 
such as “praise houses” and oyster 
factories, are gone. But visitors can 
catch glimpses of Gullah culture at 
the First African Baptist Church, 
founded in 1862, and a one-room 
schoolhouse built in the 1930s to 
educate the island’s black children. 
Both are on the north end of the 
island near Beach City and Bay Gall 
roads in historic Mitchelville, the 
first town for freed slaves in the 
United States and a must-see on the 
National Register of  Historic Places.

There’s a growing interest in 
this distinctive culture. 

“The music is so alive and so 
full of Africa,” says Marlena Smalls, 
who directs powerful, rhythm-
driven musical performances that 
recreate the Gullah experience. Her 

Hallelujah Singers, founded in 
1991, have performed for lumi-

naries such as Presidents 
Clinton and H. W. Bush 
and audiences all over the 

world. Their repertoire ranges 
from African songs to con-
temporary music, and incor-
porates plantation melodies. 
The group’s home base is 
the Arts Center of Coastal 
Carolina on Hilton Head. 

Smalls notes that one 
of the best ways to explore 
Gullah history is to visit 
nearby Daufuskie Island.  
 She leads a “Root Doctor 
Tour” with Calibogue 
Cruises in the summer, 
with stops at the freed-

slave school and at the First 
Union African Baptist Church for a 
traditional hymn sing. 

In addition to her fascinating 
stories, those who join her tour also 
have a chance to taste a bit of Gullah 
culture in the form of “Devil Crab.” 
The island delicacy is a baked-in-
the-shell concoction of blue crab, 
peppers, onions and spices. Its 
name dates to the 18th century and 
refers to a dish made with fiery 
condiments.—Sandy Lang
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Visitors must take a journey of the senses to find the heart 

of South Carolina’s GULLAH CULTURE.
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JACOB PRESTON came to the 

island in the 1970s to play 

volleyball on the beach. That 

was back when he was asked 

to do things such as pose as a 

model for the larger-than-life 

sculpture of Neptune at the 

marina at Shelter Cove. 

He liked the island so 

much that he decided to stay, 

and started to turn out pot-

tery. He eventually set up a 

studio on Church Street in 

nearby Bluffton. Ever since, 

his one-of-a-kind dishes, 

art pieces, and sink basins 

(adorned with oak trees, fish, 

or crabs) have become part of 

households across the region 

and beyond. 

Known as “Bluffton’s 

tallest potter,” the nearly 

six-foot-five artisan makes 

his clay-splattered studio a 

friendly place. Folks stop by 

to look, buy, and mostly talk. 

Preston is also mayor pro-tem

of Bluffton, and he’ll eagerly 

describe the town’s colorful 

history and how it’s been an 

artists’ enclave for decades. 

Art lovers will find more than 

a dozen galleries to explore. 

MADE BY
HAND   
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WHEN JOHN JAKES moved from Ohio to Hil-
ton Head in 1978, Sea Pines founder Charles 
Fraser bet the prolific author he wouldn’t get 
much writing done. He was sure the beaches 
and easygoing lifestyle would be a distraction.

Not so, says Jakes, now 73 and penning 
his 18th historical novel. His body of work 
includes the 1970s publishing phenomenon, 
The Bastard and the best-selling Civil War tril-
ogy that began with North and South.

“I’ve always made it a point to turn my 
desk from the water,” he says. “Work is a 
matter of discipline.” 

Besides writing, the Chicago-born trans-
plant has immersed himself in theatrical pur-
suits on the Carolina sea island. He has acted 
in, directed, and written numerous plays, and 
he helped establish the impressive Arts Center 

of Coastal Carolina on Hilton Head. Jakes and 
his wife, Rachel, recently provided funding 
for a “black box theater,” a state of the art 
studio for the creation and rehearsal of new 
performances. 

 In 2005, Jakes wrote a 45-minute version 
of Charles Dickens’ “A Christmas Carol,” just 
the length needed so performers could take it 
on the road to schools in the region. 

Has he ever written about Hilton Head 
Island? “Nothing in particular,” says Jakes. 
 He mentions a raucous settlement that 
sprung up on Port Royal Plantation during the 
Civil War, a place rife with gambling, ladies of 
the evening, and even a street named Robbers’ 
Row. Then the author’s eyes begin to sparkle. 
“I suppose I ought to write something about 
that,” he says.—Sandy Lang

[ W O R D  O F  M O U T H ]

NORTH 
TO SOUTH

Despite the seduction of island life, JOHN JAKES remains a disciplined and prolific writer. 

John Jakes at the Arts Center of Coastal Carolina

Jacob Preston
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. . . and to study Hospitality Management
with internships at world-class resorts, tennis, golf and kayaking
venues. Whatever degree you seek, you’ll discover great faculty,
cutting edge facilities, sparkling new student apartments, growing
student activities and endless, year-round options for free time on
Hilton Head and the surrounding sea islands.
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ON A COOL WINTER afternoon, customers pull 
up every couple of minutes onto a driveway 
of crushed oyster shells that fronts the water. 
They’ve come to the cinderblock building and 
docks at the end of Wharf Street for one 
reason—the area’s beloved May River oyster.

Sweet, salty, and not very big, the oysters 
get their distinctive flavor from the river’s 
7-foot ocean tides, says Larry Toomer, who 
operates the Bluffton Oyster Company, one of 
South Carolina’s last shucking facilities. Open 
since the early 1900s, fishermen in rubber 
boots unload oyster harvests in the fall and 
winter. Customers eagerly wait to buy the 
local delicacy, still in the shell or shucked, and 
ready to be added to stews and other recipes. 

As many as 100 shucking facilities oper-
ated on the state coast during the industry’s 
heyday in the early- to mid-20th century, says 
Bill Anderson with the Shellfish Management 
Program of South Carolina. That’s when oys-
ters were shipped by the thousands of bushels 
to cities in the north, sustaining some 16 
oyster canneries in Bluffton. The last closed in 
1986, in large part because oystering is such 
hard work, Anderson says. 

In Bluffton, most of the men who gather 
oysters—breaking hard-shelled clusters from 
beds at low tide—are from families who’ve 
been working on the river for generations. 
The same goes for the women who then 
shuck the oysters at long tables.—Sandy Lang

SHOPPING on Hilton Head 

Island can be more cosmo-

politan than you’d expect. 

Chic boutiques and galleries 

sit side by side with the likes 

of big-city stores such as Off 

5th, the Saks Fifth Avenue 

outlet store. 

 Shopping trips here are 

often excursions in them-

selves. More than 200 retail 

stores are clustered in plazas 

all over the island. Main Street 

Village has fountains and 

gardens. Harbour Town is 

centered around the marina 

and lighthouse. 

 Most shopping areas also 

are home to eateries and spas, 

so it’s easy to make a day of 

browsing and buying. This is 

good news for golf widows or 

anyone looking for a diversion 

from the the sporting life. 

 Popular spots include the 

Mall at Shelter Cove, Pineland 

Station, the Village at Wex-

ford, and Coligny Plaza by 

the Sea. Nearby off-island 

destinations include the 

Tanger Center Outlets on 

U.S. 278, and the merchants 

in historic Bluffton.

IN THE
BAG

[ W O R D  O F  M O U T H ]

Bluffton Oyster Company

Off 5th

BRINY
WONDER
If the month has an “r” in it, your taste buds may be lucky enough to make 

the acquaintance of the MAY RIVER OYSTER. 

Prof i le: Hilton Head Island and South Carolina’s Treasured Coast

207

U
S A

IR
W

A
Y

S
M

A
R

C
H

 2
0

0
6

usairw
aysm

ag .com

oysterfactory_final.indd   207 2/3/06   4:28:28 PM



208 U S A I R W A Y S Attaché M O N T H 2 0 0 1

Snow rarely falls on southernly 

Hilton Head. But in many 

places, a tree or an entire 

marsh island will become 

blanketed in white—and 

sometimes people wait in 

lawn chairs just to see.

The phenomenon is the 

gathering of white-feathered 

wading birds, often in the late 

afternoon and evening. In this 

sudden dusting of white, on-

lookers may be rewarded with 

a glimpse of a curved-beaked 

White Ibis, a 3-foot-tall 

yellow-beaked Great Egret, or 

an endangered Wood Stork 

with black-edged wings. Per-

haps most beautiful is the 

dainty Snowy Egret, famous 

for its lacy, white plumes that 

once adorned ladies’ hats in 

the 1800s. 

Local guide Patte Ranney 

says the region’s most impres-

sive rookery is on the 4,000-

acre Pinckney Island National 

Wildlife Refuge. “But you 

don’t necessarily have to go 

to Pinckney Island,” she says. 

“Hundreds of roosting herons 

and egrets can be seen at Pal-

metto Bluff or just inside the 

back entrance to Hilton Head 

Plantation.” 

SNOW
FALL 
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JUST SOUTH OF HILTON HEAD is a storied sea 
island that was the site of colonial battles with 
Yemassee Indians before it was carved into plan-
tations and eventually owned by freed slaves 
after the Civil War. More than a century later, 
the 8-square mile island has been “discovered” 
again, this time by resort developers. 

Visitors still arrive to secluded Daufuskie 
by ferry or private boat. Many check into the 
grand Melrose Inn, a resort villa, or a private 
home rental before they settle in for days of golf, 
tennis, horseback riding, beachside fun, or spa 
treatments. 

Outside Hilton Head shows resort and day 
visitors the less-developed “flipside” of the 
island. There, bumping along in a golf cart on 
wooded, sandy roads, the stories of Daufuskie’s 
past begin to unfold. The tour passes the plain, 
one-story building on School Road where 

author Pat Conroy taught island children in 
1969. He was the first white person to teach at 
the school and wrote about the experience in his 
first best-selling novel, The Water is Wide.

Near the Bloody Point Lighthouse is a sign 
that reads “Silver Dew Winery 1953,” marking 
the spot where the island’s former lighthouse 
keeper once made scuppernong wine. Not far 
from there, at Church and School roads, is a 
cemetery dating to the late 1700s. It is adjacent 
to the circa 1881 First Union African Baptist 
Church, with its freshly painted clapboard walls 
and still-active congregation.

Need a bite along the way? Marshside
Mama’s serves up a mean crock of okra and 
sausage gumbo, topped with fresh local shrimp.  
Located near the county dock, the building is 
also the island post office, general store, and 
meeting place for locals.—Sandy Lang 

ISLAND
TONIC

Enshrouded in rustic beauty, a day at DAUFUSKIE ISLAND
is a restorative for body and soul. 

[ W O R D  O F  M O U T H ]

Oceanfront Residence Club

White Ibis
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Hilton Head Preview Package

289$
Marriott approved hotel accommodations

4 Days / 3Nights

Includes:

or
Two (2) complimentary Greens Fees
at an area championship golf course

(Cart fees applicable per person)
(A retail value of up to $1147)

&
Personal Preview Tour of Marriott’s SurfWatch 

$50 in Gift Certificates
(for dining, shopping & activities at over 100 Island merchants)

Details of Participation: This offer is sponsored by Marriott Vacation Club International as part of an advertising plan for its Vacation Ownership program. Annual income of $75,000 or more is required. Employees of Marriott International, Inc., its affiliated companies, and
their immediate families, previous participants in a Marriott Vacation Club International promotion, and current owners of Marriott Vacation Club International properties are ineligible for this offer. Attendance at a sales presentation lasting approximately 90 minutes is
required for this preview package. If married, it is required that both husband and wife attend the sales presentation together in order to receive this package. Failure to attend the sales presentation will result in the charge of the standard retail value of the accommoda-
tions.The retail value of this preview package is up to $1147. Standard retail value of the accommodations is up to $339 per night. Standard retail value of the golf greens is up to $130, not including cart fee, which is to be paid by the guest. Retail value of the certificates
is up to $50. No cash back in whole or in part if purchase price is less than certificate amount. Premiums are not redeemable for cash. No-shows will forfeit the package and purchase price. This is an advance purchase package. Purchase must be made with a major
credit card and a major credit card is required upon check-in. Holiday availability is extremely limited. Transportation, additional expenses, and applicable taxes, if any, are the sole responsibility of the recipient. A written confirmation of your reservation is required. One
offer per family, no groups.This offer is made on a space available basis.This offer is non-transferable and purchase price is non-refundable.You must call and purchase your Preview package before June 30, 2006 and travel must be completed within twelve (12) months
from package purchase date. Offer subject to change without notice. This offer is not valid in conjunction with any other promotion. Failure to meet any of the requirements of the details of participation will result in the charge of standard retail value of the accommoda-
tions. Offer void where prohibited by law. Marriott hotel accommodations will be provided for 4 days and 3 nights. Hotel room will accommodate up to 2 adults and  2 children. Upgrades may be purchased at the time of travel date reservation for an additional charge, due
to the need for larger accommodations. Up to 2 additional nights may be purchased for an additional charge. Upgrades and extra nights are subject to availability. A confirmed reservation must be cancelled at least 14 days prior to arrival in order to avoid an additional
charge of $99. Alternate accommodations of equal value will be used if necessary, due to availability. Marriott Ownership Resorts, Inc., is the developer, an equal opportunity credit lender and a subsidiary of Marriott International, Inc. N.J. Reg. No. 98/15-199.The com-
plete offering terms are in an offering plan available from the sponsor. As of February 28, 2006, the current price of deeded weeks for Marriott’s Surf Watch range from $7,900 to $64,700. Prices are subject to change. Any names and addresses acquired will be used for
the purpose of soliciting the sale of vacation timesharing plans.

THIS ADVERTISING MATERIAL IS BEING USED FOR THE PURPOSE OF SOLICITING SALES OF TIMESHARE PERIODS.

For more information on Marriott Vacation Club International, or to set up a personal tour of Marriott’s SurfWatch,

Please call 800-816-8862 or e-mail us at surfwatch.guestrelations@vacationclub.com

Marriott’s SurfWatch is one of Hilton Head Island’s newest oceanfront resorts. Nestled on 
31 acres of pristine oceanfront real estate, Marriott’s SurfWatch offers richly appointed, 
luxurious 2 and 3 bedroom villas with sweeping views of the diverse and vibrant coastal 
Carolina Lowcountry. It’s one last piece of paradise, a family dream vacation come true.

Hilton Head Preview Package

The good life is lived a week at a time. Start yours here.
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Call 843-686-8400
or visit us online at
www.HiltonHeadMarriott.com
for special packages and offers.

RELAXATION.
AND ALL THE REST.
If some leisure time is just what you
need, we have exactly what you want.
Take a stroll along the beach, head out
for a round of golf, or go to bed early
and sleep late to the whisper of the
waves. Let us worry about pampering
you with fine food, attentive service
and ocean views that will take your
breath (and your stress) away.
Where you’ve always wanted to go 
and never want to leave.
IT’S THE MARRIOTT WAY.SM

Oceanfront at Palmetto Dunes
Hilton Head Island, South Carolina

© 2006 Marriott International, Inc.
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Dek here and here and here 
Dek here and here and here

by Sandy Lang 

An island lifestyle compels locals 
and visitors to get fit.

By Sandy Lang

 
BY CHOICE

  erhaps it’s the logical destiny of an island shaped like a running shoe. Or it’s the effect of  
  all that sea breeze and saltwater. Whatever makes a place a beacon for the active, and for  
  those who would like to be, Hilton Head’s got it.
 For 30 years, people from around the world have checked in at the resort-like Hilton Head Health 
Institute to lose weight in a sub-tropical island setting. Staying one week to six weeks or longer, 
guests at the Institute generally want to drop 50 to 150 pounds. They get a kick-start on their goals

P

Healthy 

wellness_final.indd   213 2/7/06   12:13:49 PM



[ I N  D E P T H ]
through “a very mainstream program 
with no gimmicks or quick fi xes” says 
staffer Elizabeth Blascho. 
 The Institute’s daily regimen includes 
walks on the beach and various fi tness 
activities, nutrition classes, and cooking 
classes, along with programs focusing 
on behavior modifi cation and emotional 
connections to food. The routine can be 
tough, but guests enjoy the experience, 
Blascho says, and they often return for a 
week or two each year for a booster visit.
 Day spas are also a major draw 
here. There’s the secluded Breathe Spa 
on Daufuskie Island with its plush 
furnishings and iced fruit refreshments; 
the expansive FACES Day Spa on 

Hilton Head, offering anti-aging facial 
treatments, teeth whitening, and a full 
range of spa services; and the luxurious 
Spa at Palmetto Bluff with twin soaking 
tubs on a private porch that overlook a 
Lowcountry lagoon.
 The sparkling new Beach City Health 
and Fitness is dedicated to more vigorous 
pursuits. Floor-to-ceiling windows ensure 
an island view while practicing yoga or 
working out in a private club. 
  In effect, “the whole island is like 
a playground, with the beach, nature 
preserves, and miles and miles of trails,” 
says Alfred Olivetti, a local fi tness coach.  
 The triathlete likes the climate and 
healthy vibe so much, in 2000 he 
opened a retail store called Go Tri Sports. 
Olivetti soon started producing biathlon, 
triathlon and running events on the 
island. Summertime beach triathlons 
even draw fi rst-time competitors who 
pedal along on well-worn beach cruisers.

Spa at Palmetto Bluff

Traditional Health Care
 Hilton Head Island got a bridge to the mainland in the mid-1950s, but 
its fi rst public hospital, opened in 1975, deepened a sense of livability.
 The Hilton Head Regional Medical Center saves many residents and 
vacationers a long drive to Charleston or Savannah for health care. 
And although most of its patients are retired seniors, the medical 
center’s obstetricians brought 500 babies into the world last year.
 In the last 30 years, the hospital has grown from 40 beds to 93 
and added an outpatient facility on the mainland. 
 “What’s really unique about us, is that we’re relatively small but we’re 
still a full-service facility,” says Kelly Presnell, a spokeswoman for the 
hospital. “Plus, our patients can drive here in their golf carts.”—KS

FACES Day Spa

214

U
S A

IR
W

A
Y

S

Prof i le: Hilton Head Island and South Carolina’s Treasured Coast

usairw
aysm

ag .com
M

A
R

C
H

 2
0

0
6

C
O

U
R

T
E

S
Y

 O
F

 F
A

C
E

S
 D

A
Y

 S
P

A

wellness_final.indd   214 2/8/06   2:45:59 PM

U S A I R W A Y S ATTACHÉ M O N T H 2 0 0 1 215

215

U
S A

IR
W

A
Y

S
M

A
R

C
H

 2
0

0
6

usairw
aysm

ag .com
Prof i le: Hilton Head Island and South Carolina’s Treasured Coast

THE PERFECT
LOCATION FOR

THE PERFECT
VACATION

HOT FALL PRICING
BEGINNING AUGUST 12, VILLA

RATES START AS LOW AS $85
A NIGHT. CALL OUR RENTAL

DEPARTMENT AND MENTION THIS

AD TO TAKE ADVANTAGE OF THIS

EXCLUSIVE US AIR OFFER. OTHER

PACKAGES ALSO AVAILABLE.

REFERENCE CODE: US AIR

WITH ALL THAT SPINNAKER OFFERS,

WHY GO ANYWHERE ELSE?

Choose from our 1, 2 or 3-bedroom 

luxury villas, each with a gourmet

kitchen, whirlpool tub and heated

swimming pool. Enjoy complimentary

tennis and golf, stroll to the beach, and

indulge yourself in nearby restaurants

and shops. 

YOUR PERFECT HILTON HEAD 

VACATION OFFER. 

Call our Southwind Rental Department

today at 1 800 504 8823 or email 

villarentals@spinnakerresorts.com.

www.spinnakerresorts.com
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You can play golf and tennis anywhere, 
but it’s the intangibles that define Hilton Head.

By Kyle Stock

PARADISE
Playing in

GolfTennis_final.indd   217 2/6/06   1:03:02 PM
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 olf and tennis are to Hilton 
 Head what skiing is to the
 mountains of Colorado, what 
art is to Paris, or what food is to Italy. 

They aren’t exclusive to this domain, 
but they seem to thrive here more than 
almost any place else. Calling cards of a 
sort, they’re the culture that marks the 
island and makes it unique. 

With nearly 100 tennis courts and two 
dozen championship-grade golf courses, 
the opportunities to engage in both 
forms of recreation are impressive for a 
small island. Two of the links have been 
rated in the top 100 in the nation by 
Golf Digest magazine. Tennis magazine 
regularly places four Hilton Head prop-
erties on its list of the top 50 U.S. tennis 
resorts, with Sea Pines in the number 
one slot.

Communities up and down the East 
Coast claim similar award-winning facili-
ties, but those familiar with Hilton Head 
say it is the intangibles of the island that 
make its courts and courses such a draw. 
Where else does the sporting life meet 
the hush of the tide and a backdrop of 
tidal flats, moss-draped oaks, and salt-
soaked beaches?

“I’ve traveled all over the world, and 
to me the Lowcountry is as beautiful 
an area as I can possibly imagine,” says 
Brad King, a Hilton Head resident and 
former senior editor of Links magazine. 

The first golf course on Hilton Head 

opened in 1960, but the island really 
brought its game up to par in 1969 with 
the inaugural Heritage Classic—now 
the Verizon Heritage Classic—a PGA 
invitational that lures the game’s greats 
every April. 

Hilton Head jumped to the top of 
the tennis ranks two years later in 1971 
when Sea Pines Resort founder Charles 
Fraser convinced a young ace named 
Stan Smith to sign on as the resort’s 
touring pro. Shortly thereafter, Smith 
won Wimbledon, grabbed two U.S. 
Open titles and became the world’s top-
ranked player. He has circled the globe 
as a Hilton Head ambassador ever since.

“Some places have better golf, tennis, 
horseback riding, and beaches, but the 
Sea Pines Resort and Hilton Head have 
it all,” he explains. 

These days the 59-year-old coaches 
would-be pros at the Smith Stearns 

Elliot Daniels, a former student at the Smith Stearns Tennis Academy
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Robert Trent Jones Oceanfront Course at Palmetto Dunes

G

“I’ve traveled all over 
the world and to me 
the Lowcountry is as 
beautiful an area as 

I can possibly imagine.”
—Brad King, 

former senior editor 
of Links magazine
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S O M E DAY S A R E  
M E A N T TO B E S H A R E D

On our Island, time just slips away. Endless sunsets, relaxing
accommodations, exquisite dining and a world of carefree activities.
Take a few days and share your favorites with your favorite.

For a free vacation planner, call 800.523.3373 
or visit www.hiltonheadisland.org.

EXPECT THE BEST.
QUALITY. SERVICE. SELECTION.

800-475-9512
ResortQuestHiltonHead.com/us

Select your ultimate Hilton Head 
Island vacation rental from our 
wide selection of homes, villas and 
condominiums placed in the perfect 
Island setting. ResortQuest. Your 
vacation home rental specialist! Call 
for your free beach vacation guide.
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Tennis Academy—that is, when he’s not 
playing senior tournaments or squeez-
ing in a round on a nearby golf course.

Doug Weaver, 46, is another pro 
who owes much of his livelihood to the 
island. He was a promising golfer in his 
youth, but by West Virginia standards. 
It was only when his family moved to 
Hilton Head and he joined the high 
school team that he really blossomed. 
After a successful college golf career, 
Weaver joined the PGA tour and played 
through two U.S. Opens and five 
Heritage invitationals.

 “It’s a complete experience of what 
golf is meant to be,” Weaver explains. 
“When good golfers play a round of 
golf here, they’re more relaxed when 
they finish than when they started. 
Hilton Head helps people relax.”

Weaver is now director of golf instruc-
tion at the Palmetto Dunes Resort. He 
spends his days ironing out the swings 
of celebrities and running some of the 
island’s many youth golf programs.

Both Weaver and Smith have turned 
down some attractive offers elsewhere. 

Smith dismissed the thought of leaving 
Hilton Head in the mid-1980s.

“I was on the beach with one of my 
best friends and he asked me ‘What are 

you going to do?’” Smith recalls. “I said 
‘I’ll probably go back to California where 
I’m from.’ When he asked me why,
I couldn’t answer the question.” 

Daufuskie Island is renowned for its spectacular views, gentle

pace of living, and expansive private beaches.  With over 20 years

combined experience on Daufuskie Island, the professionals

of Daufuskie Island Resort Realty are experts on buying and

selling some of the world’s most pristine properties and are

ready to work for you.

Just completed and met with outstanding appeal, Easter

Beach Village with two and four

bedroom units — now available. Call

Daufuskie Island Resort Realty for

more information.

8 6 6 . 8 2 0 . 2 8 0 8
www.daufuskieresort.com

Million dollar views.

Former PGA tour professional Doug Weaver with students
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Not responsible for typographical errors. © 2006 Starwood Hotels & Resorts Worldwide, Inc. 

r e f r e s h

Spend your days being pampered. 
Treat yourself to the kind of vacation 
that relaxes and heals.

Let us reserve your stay. 
Call 1-843-681-4000 or 1-800-WESTIN1 
or visit westin.com/hiltonhead

8 6 6 . 8 2 0 . 2 8 0 8
www.oceanfrontondaufuskie.com

The Oceanfront Residence Club is

the ideal way to own — benefits of

ownership include million dollar

views from a fully furnished, well-

appointed residence, championship

golf on the Nicklaus and Weiskopf courses, resort-style tennis,

ferry transportation to and from Hilton Head Island, and

access to the European Breathe Spa and equestrian facilities.

You’ll also be part of our Registry Collection, offering exclusive

access to travel opportunities around the globe.

Call for information about our extraordinary Daufuskie Island

Preview Package.

Live the dream.
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Stealing a page from the play-
book of Vermont ski schools and 
the Brazilian soccer clinics, the 
Heritage Academy launched in 
1994 with the goal of turning 
out graduates at the top of their 
game, physically and mentally. 
The private institution caters to 
about 200 students in grades 
6 through 12, offering small 
classes and flexible schedules. 
While the program works for a 
wide range of pursuits, includ-
ing drama, art and chess, it has 
become especially popular with 
young golfers and tennis players. 
  Heritage Academy is the academic partner of the International Junior Golf Academy (IJGA), the only junior 
golf organization of its kind. Says IJGA President Ray Travagalione, “We attract some of the most talented 
junior golfers from around the world. We are committed to a single goal-—preparing our students for suc-
cess in tournament golf, university academics, and life.” 

Heritage 
Academy Teams 
Up With IJGA

4 DAYS / 3 NIGHTS – ONLY $199!

JOIN US FOR A RELAXING 4 DAY / 3 NIGHT
HILTON HEAD ISLAND GETAWAY FOR ONLY
$199. THIS INCLUDES 1 OF 3 HILTON HEAD
CRUISES (VALUE $70) PLUS 2 ROUNDS OF
GOLF (PAY CART FEE ONLY).

SPINNAKER RESORTS HAS BUILT EXCEP-
TIONAL DEVELOPMENTS ON HILTON HEAD
FOR 28 YEARS. BLUEWATER IS NO EXCEPTION.

EXPECT THE EXCEPTIONAL!

TO SCHEDULE YOUR GETAWAY VACATION PACKAGE PLEASE CALL 1 800 513 9938 TODAY!
OFFER EXPIRES JUNE 15, 2006. ADDITIONAL NIGHTS ARE AVAILABLE AT DISCOUNTED RATES. SPINNAKER APPROVED HOTEL ACCOMMODATIONS.

Details of Participation: Attendance of a 90-minute sales presentation is required for this package. If married, both husband and wife must attend the presentation together. Failure to attend
the sales presentation will result in the charge of the standard retail value of the accommodation. The retail value of this package is up to $1300.00. Retail value of the Gift Certificate is up
to $800.00 (for 2 pple). Other restrictions may apply. Please call for complete details of promotion. This promotion is designed for individuals or married couples with a household income
of at least $55,000. This offer is not valid to any person who has received benefits from any Spinnaker resort during the past 12-months for attending a sales presentation; and may not be
used in conjunction with another offer. Employees of Spinnaker Resorts, its affiliated companies, and their immediate families, previous participants in a Spinnaker program, and current
owners of Spinnaker properties are not eligible for this offer. This offer is limited to one promotional package per household. No group travel permitted. A group is considered more than
one family traveling together to the same resort location. This offer not valid for groups; one offer per family. This offer expires 06/15/06. Sponsored by Spinnaker Resorts, Inc. P O Box 17,
Hilton Head Island, SC 29938. Offer is void where prohibited by law. Hotel accommodations will be provided for four days and three nights, and will accommodate up to two adults and two
children. Additional night stays may be purchased for an additional charge. 
Gift certificates are not redeemable for cash. No cash back in whole or in part if purchase price is less than the Gift Certificate Amount. No shows will pay rack rate for accommodation for
1 night. This is an advance purchase package. Purchase must be made with a major credit card and a major credit card is required upon check-in. Accommodations are subject to availabil-
ity, some restrictions may apply. Transportation, additional expenses and additional taxes, if any, are the sole responsibility of the recipient. Travel must be completed by June 15, 2006.
Failure to meet any of the requirements of the details of participation can result in the charge of the standard retail value of the accommodations. 

THIS ADVERTISING MATERIAL IS BEING USED FOR THE PURPOSE OF SOLICITING THE SALE OF VACATION OWNERSHIP.           REFERENCE CODE: US AIR  

Perfecting the Swing at Heritage Academy

GolfTennis_final.indd   222 2/6/06   1:04:40 PM

223

U
S A

IR
W

A
Y

S
M

A
R

C
H

 2
0

0
6

usairw
aysm

ag .com
Prof i le: Hilton Head Island and South Carolina’s Treasured Coast

View our  on-l ine  cata log  @ www.beach-property .com
or  ca l l  to l l-f ree

800 -67 1-5 155

Timeless VacationsTimeless Vacations

1 - 8  B E D R O O M  L U X U R Y  V A C A T I O N  R E N T A L S
O C E A N F R O N T a n d O C E A N  O R I E N T E D  H O M E S a n d V I L L A S

for  our  84 page  color  cata log
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Preserving the island’s intrinsic beauty 
has proven key to development success.

By Kyle Stock
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 bout 50 years ago, some of the cheapest land on Hilton Head Island was beachfront  
 property. In those days, the island’s fortunes were made by harvesting timber, and  
 the trees nearest the ocean’s salt were not as robust as those inland. Fortunes are 
still made by selling wood on Hilton Head. But now it is homes, not pine trees, that fuel the 
island’s economy. And the lumber near the ocean no longer comes cheap. 

In 1958, beachfront lots sold for $5,350. Now properties with a view of the Atlantic sell at 
a median price of $2.5 million and a high of $7.5 million. 

When Andy Twisdale, president of the Hilton Head Area Association of Realtors, moved 
to the island in 1971, there were still less than 3,000 permanent residents. Although he did 
not become a realtor until 1991, Twisdale could do no wrong when it came to buying and 
selling property. He bought a lot in 1989 for $25,000 and sold it for a handsome profit a 
few years ago. Empty parcels in that same neighborhood are selling for $340,000 today.

A
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“If you’re worried about 1 or 2 per-

centage points on your mortgage, 
you’re probably not going to buy on 
Hilton Head,” Twisdale says.  

The island did not see sustained 
growth until the 1950s when it first got 
electricity and efficient air conditioners 
started rolling off assembly lines. 

At that time, a young entrepreneur 
named Charles Fraser, fresh from Yale 
Law School, bought 19,000 acres of 
timberland on the island’s south end 
from his father. He decided the land 
might be worth more if it were devel-
oped and sold off to residents, particu-
larly if there was a bridge to the main-
land. Fraser’s pressure helped build that 
first bridge, but he proceeded carefully 
with what would become Sea Pines 
Plantation, and in doing so, created 
some of the most vanguard planning 
strategies the country had ever seen. 

Fraser’s builders went out of their 
way to protect trees and waterways. 
They built community walkways and 
security gates. Fraser also levied a 40-
page set of covenants on his buyers, 
regulating everything from the color 
of their houses to the types of plants 
used in their landscaping. Concerned 
about the educational needs of his 
community, he even built a school 
called Sea Pines Academy, now Hilton 
Head Prep, so families could relocate 
to the area and provide a first-rate 
education to their children.  

Other major Hilton Head develop-
ers like Greenwood Development, the 
Melrose Company and RBC Enterprises 
followed Fraser’s lead. 

Retirees have spurred much of Hilton 
Head’s growth. The island is still a bar-
gain compared to many coastal commu-
nities, and it is a couple of hours closer 
than Florida for snowbirds who go 
south each winter. More than a quarter 
of Hilton Head’s 34,371 residents have 
had a 65th birthday. And the median 
age during the 2000 census was 46, up 
from 40 in 1990.

But the island is also attracting 
younger people with a “Why wait?” 
attitude. Richard Hodsdon, an executive 
with RBC Enterprises, said his brokers 
are selling more to long-distance 

Inside a $5.3 million home at Sea Pines Plantation

Home Away From Home 
South Carolina boasts 130 timeshare resorts, a number second only 
to Florida’s in the United States. Hilton Head is one of the reasons why.

Island tourists often long to buy real estate in their vacation paradise, 
even if it’s for just one week a year. That’s what Ken Taylor realized in 
1982 when he founded Spinnaker Resorts and built the first timeshare 
on the island. Today, Spinnaker has seven timeshare resorts on Hilton 
Head with about 430 units. It recently broke ground on a planned 
200-unit complex.  

“People want to come here and have affordable second homes and 
that’s what my father wanted to create,” explains Caroline Oliver, one of 
Ken Taylor’s two daughters who manage and market the properties. “He 
tried to build something where we would have wanted to vacation.”

Taylor’s firm swims with some of the biggest fish in the timeshare pool, 
most notably Marriott International, the massive Washington D.C.-based 
hotel company. Marriott owns and operates eight timeshare resorts on 
Hilton Head, including its new 195-unit SurfWatch property.

commuters and telecommuters. 
It was one of many great Hilton Head 

vacations that convinced Charlie Clark 
and her husband Tom to move there 

from Wyoming four years ago. 
“We were sitting on the beach and we 

looked at each other and said ‘We could 
actually live here,’” Clark says. 
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Don’t wait to live your dreams.

Dreaming of living the good life in the beautiful Hilton Head Island area? Centex Homes

can make those dreams come true. We offer a wide array of luxury homes in communities

less than 10 minutes from the Island. And with prices beginning in the high $100s for Golf

Cottages and the $300s for executive homes, there’s no need to wait another day! Call or visit

our website today to find out how  you can live your Island dreams.

Experience Luxury Living by Centex Homes—
Less Than 10 Minutes from Hilton Head Island 

Pinecrest
Private golf course living

Golf Cottages from the high $100s  
Homes from $300s

Baynard Park 
Luxury homes  from high $300s

Pine Ridge
Family homes from the high $100s

Hamilton Grove 
at  Savannah Quarters  

homes from the mid $100s
Courtney Jaskiewicz, BIC

also in savannah

a j.d. power & associates certified new home builder  |   www.centexhomes.com/hilton-head   |   1.866.420.8108

Project1  2/2/06  1:24 PM  Page 1
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Having shuttered her public-relations 
firm, Clark sings the praises of her new 
home as a spokeswoman for the area 
chamber of commerce. 

The sensitive planning that Fraser 
developed in the mid-1950s is carried on 
today by the town, which incorporated 
in 1986 as a “kind of a take-control-of-
your-destiny thing,” according to Town 
Manager Steven Riley. Since Riley took 
the job in 1991, one-quarter percent of 
every real estate sale has gone to city 
coffers to buy more than a 1,000 acres 
of undeveloped land. 

Thanks to vigilant town planners, 
there are still no billboards on the island. 
And commercial buildings, including a 
Wal-Mart, a Barnes and Noble bookstore 
and a few grocery stores, blend in with 
residential property.  

“There’s definitely a learning curve 
national retailers go through to under-
stand that they can’t just do what they 
do in Suburbia, USA,” explains Jeffrey 
Barbic, who planned many of those 
developments as an executive at the 
Melrose Company. 

There are only about 1,200 acres left 
for development on Hilton Head Island. 
The number of properties on the market 
has decreased virtually every quarter in 
the past four years—a phenomenon that 
has driven prices higher. 

“We wish we had another 1,000 acres 
to develop. Believe me,” says Barbic.  

Today there are a lot of communities 
across the country built on the covenants 
and strategies that Fraser cultivated. 
Most were spread when some of his top 
lieutenants took positions at other major 

building companies. And that sensitivity 
to nature and quality of life is still evident 
everywhere one looks on Hilton Head, 
even in the frail pine trees that grow by 
the beach.

“Fraser really did set the standard for 
a lot of what is considered progressive 
development these days,” Riley says. 
“Were they absolutely environmentalist 
to the core? Not really. But he knew 
if he mowed down all the oak trees 
and Spanish moss, it would be just 
another place.”

Villas at Hilton Head Island’s Shipyard Plantation 

A Perfect Place to Live and Learn
U N I V E R S I T Y  O F  S O U T H  C A R O L I N A  B E A U F O RT

USCB
www.uscb.edu

Palmetto Village – brand new, fully-equipped, on-campus student apartments – makes
residential life just what it ought to be. Living on campus makes it easy to get to comput-
er labs, faculty offices and the library, to get involved with the intramural sports program
and to find time for the area’s many year-round sport venues. Built through a partnership
with Capstone Development of Birmingham, the Village is helping to keep residents safe,
comfortable and connected. • www.palmettovillage.com • 877.885.5271
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Hilton Head Preparatory School
8 Fox Grape Road, Hilton Head Island, SC 29928   
Director of Admissions, Lauren Marlis, 843-671-2286, ext. 315
Lmarlis@hhprep.org
www.hhprep.org

NATIONAL ASSOCIATION OF 
INDEPENDENT SCHOOLS SOUTHERN ASSOCIATION OF 

COLLEGES & SCHOOLS

Prepare for College,
Prepare for Life.

A college preparatory school in a safe environment
K -12 within the gates of world-renowned Sea Pines

HILTON HEAD ISLAND, SC
1.800.SEAPINES

WWW.SEAPINES.COM

Corporate Meetings 
and Conventions 

Romance
Packages

Golf and Tennis 
Packages

Family Reunions
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Nancy Cappelmann never thought she would spend her life directing yacht traffi c. But for more 
than two decades, she’s been in charge of one of the world’s most famous harbors. 

By Sandy Lang 

  hen she was a girl in 
  the mid-1960s, Nancy 
  Cappelmann’s family 
would vacate the steamy upstate each 
summer and bring their 30-foot boat to 
Hilton Head. They’d spend days cruising 
the island’s creeks and harbors, playing 
on the beaches, and getting dressed for 
dinners at the Plantation Club. “Hilton 
Head was a very different place then,” 
she says. “Harbour Town wasn’t even 
built yet.” 
 Some 40 years and plenty of changes 
later, Cappelmann is the Harbormaster 
at the Harbour Town Yacht Basin, a 
keyhole-shaped cove on the southeastern 
end of the island at Intracoastal 
Waterway mile marker 565. The wife and 
mother of two manages the comings and 
goings among nearly 100 private slips in 
the basin. She sees every kind of vessel 

imaginable from simple, fl at-bottomed 
johnboats to gorgeous, 150-foot yachts 
with full crews. 
 Who docks there? She can’t name 
names. Discretion is an important part 
of the job, she explains, but notes that 
celebrities from the PGA, NASCAR, 
and television have been known to pull 
their boats into slips.
 She says she hadn’t planned to 
become a harbormaster, a job rarely held 
by a woman. (Statewide marina listings 
show only six female harbormasters 
in South Carolina, at more than 40 
facilities.) She worked up to the position 
from dockhand, after taking the job on a 
lark in 1981. 
 “I’d always been around boats, and 
wasn’t sure what I wanted to do with my 
business degree,” she says. “Once I got 
to Harbour Town, I just kept staying.”  

Cappelmann even lived on a sailboat for 
the fi rst several years. These days, her 
tasks include everything from sorting 
through regulations and paperwork to 
installing cleats on a boat and overseeing 
the weigh-in of a possible state record 
bluefi n tuna.
 The view she sees daily from the docks 
may look familiar, even if you’re not one 
of the thousands of visitors who pass 
through Harbour Town each year. Built 
in 1969, the yacht basin and 93-foot-tall 
candy-striped lighthouse—a commercial 
attraction more than a navigational 
tool—are the focal point of television 
coverage at the PGA Tour event played 
each spring on the Harbour Town Golf 
Course. The 18th hole of the famous 
course practically spills into the marina. 
 For slip information at the Harbour 
Town Yacht Basin, call 843-671-2704. 
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With more flight 
times and travel-friendly
services designed to
enhance your experience,
we’re proud to be your
gateway to Savannah,
Hilton Head Island and
Beaufort.

Rental Car Service
8 Airlines 52 Daily Departures 17 Nonstop Destinations 

www.savannahairport.com

First In Service 
for the Most Travel Convenience
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From sightseeing cruises to private parties and special events,

Vagabond Cruise and Palmetto Star Line make any

event extraordinary. Offering packages for groups of

two to one hundred fifty, our first-class yachts are

customized to meet your needs and exceed your

expectations. For more information on our cruises

or hosting your special event or wedding aboard one

of our yachts, call (843)785-2662.

Sightseeing | Dolphin Cruises | Brunch | Lunch | Dinner

Private charters available for: 
Weddings | Corporate Events | Social Events 

Hilton Head Island | Jacksonville | Charleston | Savannah

www.palmettostar.comwww.vagabondcruise.com  

Vagabond_USair  2/3/06  8:04 AM  Page 1

U S A I R W A Y S Attaché M O N T H 2 0 0 1 233

[ I N  D E P T H ]

233

U
S A

IR
W

A
Y

S
M

A
R

C
H

 2
0

0
6

usairw
aysm

ag .com
Prof i le: Hilton Head Island and South Carolina’s Treasured Coast

Dek here and here and here 
Dek here and here and here

by Sandy Lang 

Meet the real winners of 
South Carolina’s only PGA tour event. 

GOLF
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  he tradition of the Verizon 
  Heritage began in 1969 when  
  Arnold Palmer won the 
inaugural tournament on Hilton Head 
Island. Harbour Town Golf Links was 
so new that parts of the fairways needed 
to be spray-painted green. 
 Golf magazine’s top-rated course in 
South Carolina, Harbour Town has 
hosted many champions, including Jack 
Nicklaus, Johnny Miller, Greg Norman, 
and the late Payne Stewart.
 Since its inception, the driving force 
of the Verizon Heritage, played each 
April at Harbour Town, has been to 
improve lives. Every dollar of revenue 
generated by the tournament sponsor, 
the Heritage Classic Foundation, goes to 
charitable organizations across the state. 
Close to $13 million has been donated to 
those in need, since the foundation was 
created in 1987. 
 “One hundred and thirty-six high 
school seniors have gone to college 

thanks to our scholar program,” says 
Tournament Director Steve Wilmot, 
“that is in addition to the hundreds of 
groups who receive grants.” 
 One of those groups is the Hilton 
Head Heroes, a nonprofi t organization 
that provides no-cost resort vacations to 

children with life-threatening illnesses. 
 “It’s a fun-fi lled week, free of doctor’s 
visits and fi nancial worries,” says 
founder Gregg Russell. “The funding 
we receive from the foundation enables 
us to give these families a vacation they 
will remember forever.” 

Harbour Town Golf Links
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For the 14th consecutive 
year, the purse for the Verizon 
Heritage Golf Tournament has 
increased.
 Tournament Director Steve 
Wilmot says this year’s purse 
will be a cool $5,300,000, an 
increase of a $100,000 since 
last year’s event.  
 Earnings have grown by 
leaps and bounds since the 
tournament’s inception in 1969. 

This year’s tournament—the 
38th annual— will be played 
April 10–16, 2006 at the 
Harbour Town Golf Links. 

This year’s winner will take home
a check for $954,000.

All In a 
Day’s Work 

Charles Fraser and Arnold Palmer

Showroom: 1303 Main Street w Warehouse: 16 Spanish Wells Road
Hilton Head Island, South Carolina 29926

For more information: www.jbanksdesign.com 
843.681.5122

I n t e r i o r  D e s i g n   A n t i q u e s   S h o w r o o m

Featured as one of Interior Design Magazine's Top 200 Interior Design Giants

The TraditionContinues
Harbour Town Golf Links

Hilton Head Island, 
South Carolina

Tournament Dates:

April 10-16, 2006
April 9-15, 2007
April 14-20, 2008

For More Information:

www.verizonheritage.com
800-234-1107

1969/1970 $100,000

1975 $200,000

1980 $300,000

1985 $400,000

1990 $1,000,000

1995 $1,300,000

2000 $3,000,000

2005 $5,200,000

2006 $5,300,000
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DINING OUT: 
ISLAND STYLE

[ I N  D E P T H ]

One night, it’s paper-thin slices of aged beef and cheese on a plate 
of peppery arugula leaves. Another, it’s a fried oyster sandwich 
ordered at a worn counter. That’s Hilton Head, with its hundreds of 

dining destinations—some all but hidden in shopping centers, or at the end 
of winding roads. The cuisine is a mix of high and low, with Lowcountry 
standards such as fi sh, grits, crab cakes, and island tomatoes. Adding to the 
diversity are cooking styles brought here from far afi eld by scores of chefs 
and restaurateurs who’ve made the island their home.—by Sandy Lang

OLD FORT PUB, 65 Skull Creek Drive, 843-681-2386
Within the oak trees on a bluff overlooking the Intracoastal Waterway, and with a footpath to the Civil War ruins of Fort Mitchel, 
Old Fort Pub offers one of the best views on the island, especially at sunset. Open since 1973, the menu includes seafood, duck, 
quail, and lamb. Indoor and outdoor seating are available, as well as a charming, worn wood bar.

SIGNE’S HEAVEN BOUND BAKERY & CAFÉ, 93 Arrow Road, 843-785-9118
Begun in 1972, the popular bakery serves frittatas, tomato tarts, salads, and sandwiches, along with breads, pies, and cakes 
to take home—with at least a half-dozen chocolate cake varieties. Food Network’s Rachael Ray stopped by recently to learn to 
make Signe’s blackberry French toast.

HINOKI, 37 New Orleans Road, 843-785-9800
This beautiful sushi bar and Japanese restaurant has fi ve dining rooms—one for sitting cross-legged at low tables—and an 
extensive menu that compares well with the best of larger cities. Specialties include a crispy roasted duck and fi let mignon 
sliced on a hot stone.

MICHAEL ANTHONY’S, 37 New Orleans Road, 843-785-6272
A few doors down from Hinoki is the best Italian restaurant on Hilton Head, according to locals. The atmosphere is warm 
and friendly, and the restaurant is known for its service and delicious wines, along with its beautiful plates of antipasto, veal, 
gnocchi, pesce fresco (fresh fi sh), and Italian desserts.

REDFISH, 8 Archer Road, 843-686-3388
With fl avors of Cuba and the Caribbean, this one’s for wine lovers. Sit at wooden tables in arm’s reach of bottle-fi lled racks in 
the wine store, or in a stunning dining room adorned with original black and white photography. Either way, you can select 
from more than 1,000 wines. 

CHARLIE’S L’ETOILE VERTE, 8 New Orleans Road, 843-785-9277
The word is, this was a favorite restaurant of President Bill Clinton during his Renaissance Weekend visits in the 1990s. 
Today, Charlie’s “Green Star” continues to concoct Parisian-inspired selections such as Carolina trout with saffron sauce and 
fi let mignon with Boursin herb crème. The menu is handwritten and changes daily.

OTHERS TO NOTE: Sage Room (open kitchen, a hit with locals); Santa Fe Café (Southwestern, top margaritas); The Jazz 
Corner (dinner plus live jazz and blues, dance fl oor); Harold’s Diner (huge hamburgers); Sea Shack (no-frills seafood); Sippin’ 
Cow Cafe (sandwiches, coffee, and milkshakes in Bluffton); and Marshside Mama’s (music and gumbo on Daufuskie).

Redfish
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ART GALLERIES

Fine Art by Local Artists

HILTON HEAD 
ART LEAGUE GALLERY

PINELAND STATION- SUITE 207
HILTON HEAD ISLAND, SC

843-689-5060
www.hiltonheadartleague.org

SOCIETY OF BLUFFTON
ARTISTS GALLERY

48 BOUNDARY STREET

BLUFFTON, SC
843-757-6586

www.sobagallery.com

Galleries Open Monday-Saturday, 10:00-6:00
237
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For 28 years, Dr. Robert A.
Laughlin has been providing
excellence in plastic and 
reconstructive surgery on 
Hilton Head Island.

Today Hilton Head Island
Plastic Surgery is proud to pro-
vide the utmost in personalized,
private care to patients who
travel from all over the United
States and abroad to benefit
from Dr. Laughlin’s expertise.

Patients enjoy the comfort and 
convenience of the fully-

accredited,
ambulatory
surgical
suite – 

and
recovering in
an island 
paradise isn’t
bad either...

Call Lara at 843-681-4088
today to receive your 
complimentary practice brochure.

hiltonheadislandplasticsurgery.com

ilton Head Island 
is home to more 

than beautiful scenery 
and beaches...

H

GirlsGetaway
Hi l t o n  H e a d  I s l a n d , S C

Whether it’s mother & daughter time,
sisters time or college friends time,

girl time is important.
Get away with the girls for 1- 3 days to
beautiful Hilton Head Island and participate
in energizing activities, exciting field trips,
fun & enriching workshops in a unique 
setting. Call 1-866-597-3525, ext. 333 to 

schedule your Girls Getaway.
HILTON HEAD
PREPARATORY SCHOOL

www.HHPREP.org
email cheyburn@HHPREP.org
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BONDING 
GETAWAYS:
ISLAND STYLE
As time-strapped travelers turn vacations into two-or-three-day getaways 

in most places, the 2 million-plus annual visitors to Hilton Head keep 
extending their stays, presently averaging 5.8 days per stay. Huge, eight-

bedroom houses are some of the hottest rental properties in the area. And groups 
of friends who vacation without children are on the rise. To accommodate them, 
there are some 6,000 villas and rental houses on the island versus some 3,000 hotel 
rooms.—by Sandy LangThe Westin Resort

HOTEL CHOICES

HILTON HEAD MARRIOTT BEACH & GOLF RESORT, 800-295-5998
With sweeping views of the ocean from its 10-story tower, this is is the tallest structure 
on the island. (Height regulations put in place since it was built will keep it that way.) 
Indoor and outdoor restaurants, pools, a salon, and three golf courses are available 
to guests. 

THE INN AT HARBOUR TOWN, 888-807-6873
English-style butler service (the butlers even wear kilts) is the hallmark of this elegant, 
60-room inn within walking distance of the Harbour Town Lighthouse. Bicycles and 
use of tennis courts are included. Guest rooms overlook the Sea Pines Racquet Club 
or the fi rst hole of the Harbour Town Golf Links.

HILTON OCEANFRONT RESORT HILTON HEAD, 800-845-8001
The resort is located on the beautiful grounds of exclusive Palmetto Dunes and 
consists of 324 amply sized studio suites and 20 luxurious full suites. It offers 
supervised activities for the kids as well as separate pools for parents and the little 
ones. For those in need of some pampering, the Ocean Tides Spa hosts a full menu 
of treatments and massages. 

THE WESTIN RESORT HILTON HEAD ISLAND, 888-625-5144
With oceanfront and pool view rooms, this full-service resort offers many activities 
for guests. Among the amenities to choose from are a top-notch health club, three 
pools, 16 tennis courts, and three golf courses. Runners should ask for a map of 
recommended three-mile and fi ve-mile jogging routes.  

MAIN STREET INN, 800-471-3001
This intimate, 33-room inn charms guests with its Charleston-style gardens, French 
provincial furnishings, and Italianate fi replaces. Continue taking in Old World 
ambiance with afternoon tea. Rates include breakfast. 

THE INN AT PALMETTO BLUFF, 866-706-6565
Everyone s talking about the new Auberge Resort on the May River in Bluffton. It s set 
in a beautiful village at the heart of 20,000 forested acres. Accommodations consist 
of individual cottages and homes, all with porches,  replaces, luxurious bedding, and 
high-speed Internet connections.

TOURISM 101
ON HILTON HEAD

USC Beaufort

JUST OUTSIDE HILTON HEAD is a 
gleaming new university campus 
offering degrees in hospitality and 
attracting students from as far 
away as Canada, England, and 
Switzerland.
 Part of the University of South 
Carolina, the Beaufort facility is a 
magnet for students who want to 
mix classroom study with real-life 
resort experience. Concentrations 
include hotel management, tourism, 
and travel law. 
 “While others come the area to 
retire and play, our students come 
to live and learn while they work,” 
says Charles Calvert, director of the 
school s hospitality management 
curriculum. For more information, 
visit uscb.edu.
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“Everyone thinks they want to be on the ocean,” says Renee Taylor, owner of a vacation rental agency on Hilton Head Island. 
“Of course, price and availability will determine that.” 
 Taylor helps those who call Sea Turtle Getaways fi gure out where on the island they’d like to stay and how large a villa or 
house they’ll need. She might counsel couples looking for a romantic getaway, two or three families who’d like to rent a house 
together, or a group of golfi ng buddies.
 By the time people call, Taylor says, most have reviewed options on the Internet and already have their choices narrowed 
down. By then it’s just a matter of remaining details. For instance, do they want to rent bikes? Would they like the refrigerator 
stocked with food and drink when they check in?
 “Returning guests always get grocery delivery. They know what Saturday night at the grocery store is like,” Taylor says. 
For the uninitiated, Saturdays are changeover day on the island, with guests arriving and departing from the thousands of 
properties that are rented by the week.
 Bret Anthony at Daufuskie Island 
Resort and Breathe Spa says he and his 
staff help visitors with the same kind 
of details. 
 Since neighboring Daufuskie Island 
is reachable only by the boat, guests 
who rent homes there must consider 
some additional logistics—such as 
ferry schedules. Vacation planners 
also help guests arrange for the use of 
bicycles and golf carts, and for activities 
like golf, spa treatments, and boating.

ASSISTANCE WITH RENTAL OF PRIVATE VILLAS AND HOMES

SEA TURTLE GETAWAYS, 866-386-6644

DAUFUSKIE ISLAND RESORT AND BREATHE SPA, 800-648-6778

RESORT RENTALS OF HILTON HEAD ISLAND, 800-845-7017

THE SEA PINES RESORT, 800-732-7463

COASTAL HOME & VILLA RENTALS, 800-334-8678

SPINNAKER RESORTS, 800-504-8823

ISLAND GETAWAY, 800-608-8364 

For more information about where to stay, call the Hilton Head Island–Bluffton Chamber 
of Commerce at 843-785-3673 or contact the online concierge at hiltonheadisland.org.

GROCERY DELIVERY AND OTHER RENTAL TIPS

Get Serious about Weight Loss

#Break the yo-yo diet cycle     #Discover a fitness program that works for You
#Learn how to prepare healthy meals   #Stop Smoking     #Lose 7 to 14 pounds in 2 weeks

All of this and more at
Hilton Head Health Institute 

See for yourself why Travel + Leisure Reader’s voted the Institute #4 Destination Spa in the World!
800.292.2440    www.hhhealth.com
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“With all the traveling I do, 
Hilton Head Island 

is a great marriage between 
the environment and progress.” 

Paula Traver ~ Realtor
Chairman’s Preferred U.S. Airways 

Your Real Estate
Connection on
Hilton Head 

Call 1 800-846-7829 x8504
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page 223
Bluewater by Spinnaker 
page 222
Carolina Realty Group–Rick Saba 
page 234
Centex Homes 
page 227
D.R. Horton 
page 211
Daufuskie Island Resort Realty 
page 221
FACES Day Spa 
page 223
Golf Academy at the Sea Pines  
Resort, The 
page 241
Harbour Town Resorts 
page 215
Heritage Golf     
page 235
Hilton Head Art League 
page 237
Hilton Head Island Celebrity Golf 
Tournament 
page 238
Hilton Head Health Institute 
page 240
Hilton Head Island 360–
Down South Publishers 
page 229

Hilton Head Island–Bluffton 
Chamber of Commerce
Hilton Head Island Convention & 
Visitor’s Bureau 
page 219
Hilton Head Island Plastic Surgery
page 238 
Hilton Head Preparatory School–
Women’s Wellness Program
page 238
Hilton Head Preparatory School 
page 229
Hilton Head Regional Medical Center 
page 237
Hilton Head Rentals & Golf 
page 221
Hilton Oceanfront Resort–
Hilton Head Island 
page 237
Island Getaway 
page 206
J. Banks Design 
page 235
Marriott Hilton Head Beach & Golf 
Resort 
page 212
Marriott’s SurfWatch 
page 209
Palmetto Dunes–Greenwood 
Development Corporation 
page 223 

Portrait Homes 
page 223
RBC Enterprises 
page 220
ResortQuest 
page 219
Savannah–Hilton Head 
vvInternational Airport 
page 231
Sea Pines Real Estate Company, The 
–Paula Traver 
page 241
Sea Pines Resort, The 
page 229
Seashore Vacations 
page 219
Society of Bluffton Artists 
page 237
Spinnaker Resorts–
Southwind Rentals 
page 215 
University of South Carolina–
Beaufort 
pages 205 and 228
Vagabond Cruises–Palmetto Star 
page 232
www.HHIsland.com 
page 238
Westin Resort Hilton Head Island, 
The 
page 221

WheretoStay_final.indd   241 2/10/06   12:52:25 PM


	hhcover.pdf
	202-209.pdf
	212-223.pdf
	224-235.pdf
	236-241.pdf

